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atomic Power for Peace 


ucation in Ele- 
convened 


paper. Headquarters 
were on the mezzanine floor, and 
meetings took place in the Grand 
Ballroom. 

The lengthy name of the associ- 
ation was too much for an elevator 
operator, who sang out to all passen- 
gers: 

“Mezzanine, Ballroom, and Sex on 
your right.” 


Thugs broke into a jobber’s office. 
Locating the safe, one thief turned 
a flashlight on it. The other took 
off his shoes and stockings. 

“What’re ya gonna do?” growled 
Thug One. 

“Drive them fingerprint experts 
nuts,” grinned the safe-cracker. 


Fellow we know rents a cottage 
on a lake for the summer. His family 
moves out there during the season, 
and he visits the place week-ends. 

On the face of it this appears to be 
a fine idea. Peace and quiet, y’know. 
Rest and relaxation. Trouble is, this 
fellow has a lot of relatives, and so 
does his wife. The cottage seems like 
an ideal place to spend a vacation 
“on the cuff,” and the relatives pile 
in habitually — accompanied, of 
course, by passels of noisy kids. 

Peace and quiet? Rest and relaxa- 
tion ? 

Last summer this harassed friend 
had an inspiration. First day of June 
he dispatched an identical telegram 
to 28 cousins and in-laws. 

“NEED MONEY DESPERATELY. 
CAN YOU LEND ME FIVE HUN- 
DRED DOLLARS AT ONCE?” 


Nary an intruder showed up at 
the cottage all summer. 


NO SMOKING signs were posted 
in the railroad car—but when the 
conductor ambled through he caught 
a foursome of passengers in the act 
of exhaling nicotinous clouds and 
fumes. 

“Gentlemen,” he announced, “this 
railroad has two rules we are sup- 
posed to enforce. First rule is NO 
SMOKING in the passenger cars. 
Second is: Conductors’ shouldn’t 
accept bribes. 

“IT see that you’ve already broken 
the first rule. Well .. .” 


Gags of the Week 


“All a sweater does for her is to 
make her itch.” 


“Sizes are often deceiving. Some- 
times a woman’s thumb has a man 
under it.” 


“Spinster: A woman who believes 
that one good spurn deserved anoth- 
er.” 


“Cynic: A man who listens to his 
conscience just long enough to give 
it an argument.” 


“Confidence: The feeling you have 
before you know better.”—Waverley 


ess. 


Thcre’s a Difference 


“l'aroomph,” boomed Mr. Pompuss, » 
So "ou want to become my son-in- 


“Co, no, sir,” stammered Henry, 


ks j st want to marry your daugh- 
i 


Simple Mistakes 


Mrs. Raymond Rovingeye entered 
& ne.chborhood branch library, and 
requested a certain book. 

‘Tm sorry, ma’am,” cooed the 
80rg°ous librarian, “but I don’t have 
that book.” 

“How strange,” murmured Mrs. 
(Concluded on Page 17, Column 1) 
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Appliance Dealer Gets 
Suspension Order for 
Reg. W Violation 


LAWRENCE, Mass.—Charged with 
failure “to obtain the down payment 
required by Regulation W in a large 
number of sales,’ Master Tire and 
Supply Co. here has had its license 
to make instalment sales of listed 
articles suspended for 30 days by the 
Board of Governors of the Federal 
Reserve System. 

The period of suspension runs from 


Nov. 14 through Dec. 13. 


The company, which consented to 
the entry of the order by the Fed- 
eral Reserve Board, is engaged in the 
business of selling television sets and 
household appliances, the board ex- 
plained. 

It was the alleged violations of 
the down payment requirements of 
Regulation W in sales of these items 
that led to the suspension of the 
firm’s license, according to the board. 


Builder Price Rise 
Includes Ductwork 


WASHINGTON, D. C.—The build- 
ing construction industry under Order 
CPR 93 effective Nov. 13 is permitted 
to adjust its prices to reflect in- 
creased material and labor costs. 
The new order apparently covers the 
“construction part” of air condition- 
ing, plumbing, heating, sheet metal, 
and electrical work. 

The order does not cover the in- 


(Concluded on Back Page, Column 5) 


New G-E Automatic 
Washer Introduced 


BRIDGEPORT, Conn.—A new de- 
luxe fully automatic washing ma- 
chine has been announced by the 
General Electric Co. 

According to C. E. Anderson, gen- 
eral manager of the home laundry 


(Concluded on Page 17, Column 1) 


Annual Meetings of 


RSES Spotlights 
Service Problems 


CHICAGO — Educational sessions 
covering nearly every basic applica- 
tion of refrigeration—domestic units, 
trucks, window conditioners, open 
cases, ice makers, low-temperature 
jobs, and others—highlighted the 
14th annual convention of the Refrig- 
eration Service Engineers Society at 
the Morrison hotel here Nov. 3 to 6 
during the All-Industry Show. 

In addition, the society conducted 
its usual business sessions, and its 
banquet and entertainment Sunday 
night, being the only such event open 
to the entire industry, packed the 
house to overflowing. 

First educational talk at the con- 
vention was a discussion of open 
cases by C. K. Litman, vice president 
of Koch Refrigerators, Inc., who told 
servicemen that they have a “real 
responsibility” in the successful oper- 
ation of these open fixtures. 

“With the closed type of refriger- 
ator we didn’t have to worry too 
much about installation, but with 
open equipment the manufacturer 
has to fight for every last B.t.u. to 
make them operate,” Litman empha- 
sized. “We have to depend on you 
servicemen to make them work 
properly. The serviceman today is 


(Goncluded on Page 2, Column 1) 


All-Industry 
Show Draws 
Record Crowd 


CHICAGO—“Biggest” All-Industry 
Show for sure, and “best’’ Show in 
the seeming opinion of a _ vast 
majority of the exhibiting firms. 

That was the verdict on the 7th 


Pictures of new products and new models 
featured in the exhibits at the All-Industry 
Refrigeration and Air Conditioning Exposi- 
tion will be found on pages 6, 7, 14, 15, 
18, and 19 of this issue. 

The size of the Show made it impossible 
to get all of the pictures taken by the staff, 
into this issue. Additional pictures will be 
published in future issues. 


All-Industry Refrigeration & Air 
Conditioning Exposition, held Nov. 


(Concluded on Back Page, Column 5) 


Mitchell Plan Offers 


“Weather Insurance’ 
On Dealers’ Stocks 


CHICAGO—A “Weather Insurance 
Plan” that is claimed to remove the 
only speculative element from the 
room air conditioning business has 
been announced by the Mitchell Mfg. 
Co. here. 

E. A. Tracey, vice president in 
charge of the air conditioning divi- 
sion, said the plan would relieve dis- 
tributors of the fear of being over- 
loaded with old model units as a re- 
sult of cool weather during the peak 
selling season. 

“Our Weather Insurance Plan com- 
bats this problem,” he said, “by 
creating a national pool through 
which unsold units carried over by 
some distributors may be _ spread 
throughout the country through all 
of its distributors, and placed on an 
attractive merchandising basis for 
certain sale.” 

Tracey explained that the Mitchell 


(Concluded on Page 3, Column 1) 


Dec. 19 Deadline 
Set for Mfrs. 
Under CPR-22, 30 


WASHINGTON, D. C.—Manufac- 
turers covered by Ceiling Price Regu- 
lations 22 and 30 have until Dec. 19 
to establish their ceiling prices in 
accordance with these regulations, 
the Office of Price Regulation an- 
nounced recently. 

However, they have the option, 
and will continue to have it even 
after the Dec. 19 deadline, of ad*ust- 
ing their ceilings in accordance with 
the Capehart amendment to the De- 
fense Production Act if they want 
to. 

Principal difference between the 
Capehart amendment and the origi- 
nal orders are the cut-off dates for 
figuring cost changes. In the origi- 
nal orders these dates are Dec. 31, 
1950 for most materials and March 
15, 1951 for labor and some mate- 
rials. Under the Capehart amend- 
ment, cut-off date for all costs is 
July 26, 1951. 

Compliance with these orders has 
been optional up till now, with manu- 
facturers able to remain under the 
General Ceiling Price Regulation if 
they so desired. Applications for new 
ceilings must be made on Public 
Form 100 available at OPS regional 
and district offices. 

Provisions permitting use of the 


(Concluded on Page 17, Column 5) 


Servel Readies Oil 
Fired Air Conditioner 


CHICAGO — An oil operated air 
conditioning unit that cools in 
summer, heats in winter, and has no 
moving parts in its_ refrigeration 
system was introduced by W. Paul 
Jones, president of Servel, Inc. at the 
company’s first annual air condition- 
ing sales conference here recently. 

The conference also heard results 
of a year of field testing of an as- 
sembly plan for combining multiples 
of 5.4-ton cooling units into heavy 

(Concluded on Page 4, Column 1) 


Esanusuin is Naw Models of 
Consumer Goods 


‘Halted Feb. 1 


NPA Order Makes New 
Machine Tools Available 
For Defense Use Only 


WASHINGTON, D. C.—After Feb. 
1, 1952, new machine tools will be 
available only to direct defense and 
defense supporting users, except in 
rare instances, the National Produc- 
tion Authority announced recently. 

The new order, M-41A, will effec- 
tively halt any model changes in 
consumer durable goods after that 
date. As most 1952 models are 
already tooled up, these are not ex- 
pected to be affected by the order. 

The order was deemed necessary 
to maintain military production to 
the levels programmed. NPA officials 
have indicated that in order to meet 
these programs, the output of ma- 
chine tools will have to double next 
year. 

The rare cases when non-defense 
manufacturers will be permitted to 
get new machine tools are when the 
lack of the tool would cause “undue 
or exaggerated hardship” and where 
the machine tool producer has rated 
orders on his books for delivery in 
any month of less than 70% of the 
dollar value of the tools he shipped 
during the average month in the 
first half of 1950. In view of the 
great demand for tools, this latter 
case is not considered as likely to 
occur often. 


Philco Drive Offers 
Double Allowance, 
Free Trial 


CHICAGO—Philco has announced 
a “Proof-Positive Purchase Plan” 
under which householders are offered 
a five-day free home trial of new 
Philco refrigerators and a double 
trade-in allowance for their old box 
if they decided to keep the new unit. 

The offer was announced in a 
double-spread advertisement in local 
newspapers. It will be continued 
through Nov. 21. 

To take advantage of the offer, 
“here’s all you do,” the advertise- 
ment explained: 

“1... . phone or visit your Philco 
dealer listed below or call and say 

. ‘I want a new Philco in my home 
for five days on your Proof Positive 
Plan.’ 

“2. Put the new Philco refrigera- 
tor through its paces—give it any 
reasonable test you wish! 

“3. If you are not entirely satisfied, 


(Concluded on Page 17, Column 4) 


Four Associations Bring Out Varied Problems Facing Industry 


NCRSA Highlights 
Price Cutting Dangers 


CHICAGO—The dangers of price 
cutting and overselling to the success 
of a commercial refrigeration distrib- 
utorship were highlighted in talks 
given before the fifth annual conven- 
tion of the National Commercial 
Refrigerator Sales Association here 
on Nov. 5 and 6. 

A new attendance record was set 
when more than 120 distributors and 
manufacturers registered for the 
convention. 

Joseph S. Lipack, executive vice 
president of Super-Cold New York 
Corp., warned that price cutting 
never appears in a profit and loss 
statement yet it can be a greater 
expense than rent or administrative 
and selling costs. 

Price cutting, he said, not only 
takes the form of reducing the list 
price, but also includes excessive 
trade-in allowances, and throwing in 
extra items such as meat trays. 
Much of this danger, he indicated, 
arises out of fantastic promises made 
by salesmen who will do almost any- 
thing to make a sale. 

W. J. Stelpflug, vice president in 
charge of sales, Hussmann Refriger- 
ation, Inc., declared that one of the 
fundamental weaknesses of the re- 


_ (Concluded on Page 17, Column 3) 


REWA Seni Seiden 
Of Govt. Regulations 


CHICAGO—“No matter how well 
you run your business, the effect of 
government regulations may be the 
determining factor in the success or 
failure of your business in the next 
few years, so it’s all important that 
you inform yourself on all govern- 
ment regulations affecting your busi- 
ness.” 

That was the message that mem- 
bers of Refrigeration Equipment 
Wholesalers Association got not only 
from government officials such as 
A. Gordon Wootton, Chief, Refrig- 
eration and Air Conditioning Sec- 
tion, NPA, but also from members 
of their organization who have been 
close to the Washington situation. 

Fred V. Wilson of Standard Brass 
& Mfg. Co., Beaumont, Tex., is the 
new REWA president. Other officers 
elected for the coming year include: 
Ben Blazer, M. Blazer & Son, Passaic, 
N. J., vice president; Ned Mason, 
Mason Supply Co., Columbus, Ohio, 
secretary; R. E. Warwick, Plumbing 
Wholesale Co., Jackson, Miss., trea- 
surer. These men with Jack Glass 
of Chase Supply Co., Chicago, the 
outgoing president, will form the 
executive committee of the associa- 
tion. 

(Concluded on Page 4, Column 4) 


RACCA oe Mfr., 
Contractor Cooperation 


CHICAGO — Greater cooperation 
between manufacturers and contrac- 
tors was urged in a talk presented 
during the 6th annual convention of 
the Refrigeration & Air Condition- 
ing Contractors Association. 

Manufacturers should cooperate to 
a greater extent in accepting their 
responsibility for adequate inspection 
and fair service policies, the con- 
vention was told by Ralph E. Manns 
of R. E. Manns Co., Wilmington, 
Calif. 

“Over the past 2@ years the ac- 
ceptance of responsibility by the 
manufacturer has steadily deterior- 
ated,” Manns said. “As a result there 
are areas in which large, nationally- 
known manufacturers do not have 
good distribution and cannot secure 
it due to their poor service and ad- 
justment policies.” 

He called upon manufacturers to 
“consider seriously some of the fol- 
lowing suggestions: 

“1. Establish an inspection depart- 
ment independent of the sales and 
production departments to see that 
equipment shipped is free of defects 
and properly assembled and tested. 

“2. Maintain a trained service rep- 
resentative in each area who is avail- 


(Concluded on Back Page, Column 1) 
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Rses Meeting Spotlights New Problems -- 


(Concluded from Page 1) 
the direct representative of the 
manufacturer. He can make an in- 
stallation work or break it.” 


Numerous precautions that can’t 
be overlooked were outlined by 
Litman. Complete details of this 
talk (and others) will be published 
in the NEWS soon, but here are a 
few excerpts: 

“If the store is air conditioned, 
don’t have a duct pointing directly 
at an open unit. Watch air blast 
heaters. Keep cases away from 
drafts, and erect barriers if you have 
to. Use a smoke gun, which is won- 
derful for checking air movement. 
Watch the voltage, for with present 
government restrictions on building, 
lots of markets are moving into old 
buildings, and who ever puts new 
wiring in old buildings? 


Watch for Compressor 
Locations 


“Watch for compressor locations. 
I’ve seen air-cooled condensing units 
in a room with the condensers facing 
each other. Watch for sunlight and 
radiation. Sunlight is death for open 
cases. Proper temperature for open 
meat cases is a big question which 
seems to be a regional proposition. 
Open dairy cases will hold tempera- 
ture but won’t do much of a pull- 
down job. If customer complains, 
check temperature of milk as de- 
livered. 

“I wish you fellows just once 
would read the instructions first be- 
fore uncrating a case. Use a pressure 
recorder to get the expansion valve 


on an open case set perfectly. The 
old gauges aren’t enough. How to 
get a 100-ft. line-up of cases level 
on a floor that looks like the ocean 
is a problem.” 

An interesting analysis of 1,117 
service calls made by RSES members 
was presented by another speaker, 
J. Cecil Sharp of Carrier Corp., 
whose tabulation showed that leaks 
were the largest single category with 
171. The survey was made on the 
basis of the last three service calls 
handled by the individual members 
just prior to filling out the ques- 
tionnaire. 


Additional Causes for 
Service Calls 


Other leading causes of the serv- 
ice calls were pressure reducing 
devices, 164; electric motors, 142; 
compressors, 125; and temperature 
and pressure controls, 89. Besides 
the first five mentioned, there were 
19 other categories of calls, and a 
“miscellaneous” listing. 

“Water and electrical troubles are 
the two major problems encountered 
in automatic ice cube makers,” the 
RSES group was also told by Wm. 
G. MacBride, commercial service 
manager for York Corp., who pre- 
sented a sound-slide film outlining 
service operations on the York model 
450 ice maker. 

“Where water contains a high per- 
centage of solids, you won’t get clear 
ice, and the solids will tend to deposit 
on various parts of the system, in- 
cluding evaporator tubes. This can 
cause bulging of the tubes, particu- 


larly the last two tubes,” explained 
MacBride. “Because of the solid de- 
posit, the ice melts only partially on 
the last tubes during the harvesting 
cycle. And then on the freezing 
cycle water freezes between the ice 
already present and the evaporator 
tube, cause the tube to bulge. 

“If solids in the water run as high 
as 100 parts per million, you have 
to have some type of ‘blow-down’ 
siphon arrangement. Where water 
deposits aren’t bad, however, periodic 
flushing should clean out the system.” 


Refrigeration In the Air Force 


How extensive the use of refrig- 
eration is in the U. S. Air Force 
was put across to the RSES group 
by William T. Smith, directorate of 
installations for the Air Force, who 
said that “the investment value of 
all the refrigeration and air condi- 
tioning equipment at Air Forces 
bases in the continental U. S. is esti- 
mated at approximately $60,000,000. 

“The average Air Force base has 
approximately 400 refrigeration units 
of varying sizes that total some- 
thing like 500 hp. One representative 
base has one cold storage plant, 72 
air conditioning systems, and 481 
refrigeration units of all sizes and 
types. Some of our larger bases 
have much more, and many of our 
air conditioning systems and low- 
temperature testing plants would 
challenge your imagination,” Smith 
declared. 

“Assuming that the average life of 
this equipment is 10 years, then each 
year the Air Force is required to 
spend some $6,000,000 in replacing 
worn-out equipment. Think what 
could be saved if just one more year 
of life could be squeezed out of this 
equipment. It would be like handing 


MODEL 707. Low and wide, 
this self-service case can be 
serviced front or back. Can 
be joined for endless display. 


MODEL 206. Double-decked 
to double your dairy sales. 
12-ft. of refrigerated shelv- 
5 ing in sie of floor space. 


MODEL 3508. 8-ft. long 
j - wall type display case. For 
a self-service display of dairy 
% products and bottled goods. 


MODEL 3865. A 65-cu. ft. 
reach-in refrigerator. One of 
the many popular KOCH 
self-contained refrigerators. 


THE QUALITY REFRIGERATOR LINE 


MODEL 5710. An open front 
selfservice display case for 
pre-packaged fresh meets, 
produce, or dairy products. 


—_ 


SERIES 3100. An endless top 
display case made in 7 and 
10 ft. lengths. Set up in any 
length for profitable display. 


SHOPPER 
STOPPER! 


KOCH 
MODEL 306 


| THE HOTTEST 


Here’s a sure lure for smart food merchants . . . 

a case that will convince the most reluctant prospect 
he’s missing a steady stream of profits. One look at the 
sleek triple-deck construction will show him a new 
three-lane route to bigger volume in impulse items . . . 
dairy products, delicatessen, and bottled beverages. 


Each individually cooled shelf is easy to reach .. . 

easy to stock and clean. Each has its own fluorescent 
lighting, for added impact. No wonder this and the 
many other superb KOCH display cases and refrigerators 
are called the line of least resistance. Write today for 
complete information. Some territories are still open. 


SINCE 1883 '449'41074'¢: VEU) QENORTH KANSAS CITY 16, MO. 


SEND THIS COUPON 


“Loday 


FOR FULL DETAILS 
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our government a bonus check of 
$6,000,000.” 


Refrigeration In Trucks 


Refrigeration in another field— 
trucks—was discussed at this con- 
vention by another speaker, E. H. 
Schwenker, product engineer for 
International Harvester Co., who re- 
viewed the progress made through 
the years to arrive at present de- 
velopments in “rolling refrigeration,” 
as his talk was titled. 

He outlined numerous service prob- 
lems, however, that generally apply 
to most all types of truck refrigera- 
tion systems. 

“One of the main things is to have 
an active well-followed system of 
preventive maintenance. There’s a 
lot of vibration on a truck unit which 
can ruin it without proper care. 
Lubrication of mechanical parts is a 
major problem, too. Truckers will 
change oil in the gas engine of a 
refrigeration unit, but won’t oil any- 
thing else. 


Truck Units Should Be 
Leak-Checked Regularly 


“Truck units should be _leak- 
checked regularly. The compressor 
should be checked for efficiency. Shut 
the valves and watch the vacuum 
pulled by the compressor. Line 
vibration and breakage was an early 
problem. Vibration loops to eliminate 
breakage are okay if just one loop 
is used. If you have more than one 
loop, the coiled tubing acts as a 
single mass and breaks. Clamp tub- 
ing tightly. 

“Air leaks in bodies are very im- 
portant in truck refrigeration,” 
Schwenker declared. ‘In fact, the 
biggest bugaboo are leaks around 
door gaskets and seals around the 
unit. It’s smart, too, to check the 
thermometers on trucks when you’re 
called in on service. The thermom- 
eter can be off as much as 15° F. 
Use a good remote bulb thermometer 
or a little potentiometer with three 
thermocouple leads. This is used 
also in checking for voids in the 
insulation, which can cause trouble.” 

In the domestic refrigerator field, 
servicemen received specific pointers 
on one make when H. L. Gross, 
service manager for Sears, Roebuck 
& Co., gave some details on the open 
Coldspot machine. He stressed the 
importance of maintaining proper 
clearances, cleaning but not enlarg- 
ing oil holes, fitting blades properly 
to the rotor slots, using correct 
methods for reassembly, and similar 
points. 


Problems with 


Window Coolers 


Service problems with window 
conditioners of a type that “are not 
listed in the usual service manual, 
perhaps because they’re considered 
too simple to list,’ were outlined by 
Joseph Askin, chief engineer of 
Techniflex Corp. 

“Occasionally you get a complaint 
of low capacity. If the unit isn’t up 
to capacity there isn’t anything the 
serviceman can do about it. Tests 
have shown,” Askin said, ‘‘that some 
units are considerably under their 
rated capacity, but these complaints 
are not always the manufacturer’s 
fault. Some customers expect to 
cool their whole house with a %-hp. 
unit.” 

Dr. Walter O. Walker, industrial 
chemical research, University of 
Miami, reviewed the mechanical 
troubles that face the refrigeration 
service engineer, covering both those 
that involve no hazard and those that 
are loaded with danger. How to 
recognize these hazards and how to 
eliminate them were outlined. 


‘Unseen Enemies’ Exposed 


The “unseen enemies” he exposed 
were moisture, methyl alcohol, high 
compressor temperature, poor oil, 
dirty service cylinders, misused 
driers, aluminum and methyl] chloride 
reaction, hazards to eyes from liquid 
refrigerant, hydrostatic pressure, 
toxicity. of refrigerant, explosion 
hazards due to halide leak detectors 
and gas stoves, and brazing and 
soldering. 

The answer to several of these 
hazards is to work only in well venti- 
lated places, Dr. Walker said. 

Charles C. E. Harris of Harris 
Refrigeration Co., Boston, told the 
service engineers that there was 
nothing complicated about a low- 
temperature’ refrigeration system 
when cascading is used, and there 
was nothing involved in one that a 
competent refrigeration serviceman 
couldn’t handle. 

He pointed out that he got started 
in the field by servicing units in the 


Boston area during World War IT 
and is now manufacturing low-tem- 
perature equipment. himself. 

He said that where three or four 
years ago the big market for low- 
temperature equipment was in sta- 
bilizing steel, it now is in government 
testing of materials. 


‘Don’t Leave a Death Trap’ 
Film Shown 


At the close of the program, the 
audience was shown a sound slide 
film made by the Atlanta chapter 
entitled “(Don’t Leave a Death Trap.” 
The film depicted specific cases of 
children being suffocated in aban- 
doned refrigerators from which the 
hinges and latches had not been re. 
moved. Records show that many 
children in all parts of the country 
have died in these “death traps” over 
the past year or two. 

The servicemen also viewed another 
sound film on “Insulation Enemy 
Number One,” produced for Arm- 
strong Cork Co. This film showed 
how moisture penetrates walls and 
how corkboard can be used to solve 
the problem. 

Details of Mueller Brass Co.’s new 
$1,500 centest for RSES chapters 
and members-at-large which will run 
from Nov. 1, 1951 to Oct. 15, 1952, 
were also revealed at the convention. 

Announced objective is ‘to strive 
toward improvement of installation, 
service methods, tools and their ap- 
plication, and to participate in and 
promote constructive activities with- 
in the local RSES chapters.” 


Officers Elected 


In the annual election of officers 
which concluded the convention, C. 
W. Neisel was chosen president; J. 
D. Nall, first vice president; Charles 
Bell, second vice president; H. T. 
McDermott, secretary; M. R. Hanks, 
treasurer; J. Marshall Lock, ser- 
geant-at-arms; and John Spence, 
chairman of the educational and 
examining board. 

New directors elected for a two- 
year term are George R. Klahn, 
Louis Levy, Al Dellheim, Max Hunter, 
and J. M. Turner. Continuing for 
another year as directors are Henry 
W. Gullatt, J. Lawrence Hall, Einer 
Hansen, John D. Mindell, and Wm. 
E. Tierney. 


inn 


CHROME FURNITURE 
at LOW... LOW PRICES 


Booth Illustrated 
single $39.50 list 
double $59.50 list 

wall panel $22.00 list 


BIANCO manufactures quality 
chrome furniture at prices that 
command fast sales action. A 
complete line from de luxe to 
economy. Booths . . . settees 
. .. tables . . . wall panels. 
Upholstered in rugged Duran 
for long life. 


write for 
illustrated catalog 


* 2736 VICTOR STREET ® 
ST. LOUIS, MO. 
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Liquid Indicators Eli minateé 

losses from leaking liquid it 

dicators. E-Z to see through 
20 leakproof, perfectly safe. 


Flare Nuts Eliminate losses from 
loosened and cracked flare nuts. 
Ideal for use anywhere in system. 
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Mitchell Plan -- 


(Concluded from Page 1) 
company will repurchase its air con- 
ditioners from those distributors who 
have an inventory carry-over at 12% 
less than present distributor’s cost. 

The company will then apportion 
and re-sell the units to all of its 
distributors at 12% less than present 
distributor’s cost, and will pay all 
transportation charges involved. 

Tracey pointed out that there are 
many advantages to be derived from 
the plan. The distributor who has an 
inventory of units at the end of the 
season due to unseasonably cool 
weather benefits because it enables 
him to clear his unsold units on the 
best possible basis. 

It prevents a heavy inventory 
carry-over, and eliminates the ab- 
normal heavy loss that might be 
necessitated by liquidation out-of- 
season. In addition, it enables him 
to purchase and promote the fac- 
tory’s newest models at the begin- 
ning of the new season. 

The distributor who has sold all 
of his units also profits from the 
plan in that it enables him to pur- 
chase from the pool a limited num- 
ber of last year’s units at special 
low prices that virtually guarantee 
successful profitable sale. 


‘Mystery Shopper Plan’ 
Designed To Boost 
Electric Blanket Sales 


CHICAGO—To help dealer mem- 
bers capitalize on its fall and winter 
electric blanket campaign which got 
under way in October, the Electric 
Association of Chicago has launched 
a promotion known as “The Mystery 
Shopper Plan.” 

The plan is designed to obtain 
successful ideas for merchandising 
electric blankets, award dealers and 
their sales people cash prizes for 
convincing presentations, and make 
results of shoppers’ findings available 
to all members as a means of helping 
to increase electric blanket sales 
volume. 

Continuing through Dec. 15, ‘mys- 
tery shoppers” will shop each dealer 
member store, according to Hilliard 
S. Graham, Hyland Electrical Supply 
Co., chairman of the association’s 
Electric Blanket Committee. 

Each day mystery shoppers will 
file with the association reports on 
calls made. For the best dealer sales 
presentations, two winners will be 
selected each day for 30 days—six 
days a week for the duration of the 
five-week campaign. Each winner 
will receive a check for $25. 

Daily bulletins will be issued an- 
nouncing names of winners and sum- 
marizing the salient sales points they 
used. 


Blood Donor Center Benefits 
Refrigeration, Air Cooling 
Aid Research, Processing; 
Donors Kept Comfortable 


SYRACUSE, N. Y.—A large air 
conditioning and refrigeration instal- 
lation required for blood research 
and processing and for the comfort 
of blood donors in an expanding 
Florida blood bank project has been 
made by Carrier Corp. 


The Blood Bank of Dade County, 
Inc. in Miami—one of the early 
community blood centers in the U. S. 
—will more than double the size of 
its present building to meet current 
demands for blood and plasma and 
to increase its already highly pro- 
ductive research activities. 


The blood bank’s research group 
has done extensive work in develop- 
ing knowledge of the Rh factor in 
blood and in producing blood group- 
ing and Rh typing serums of high 
potency. The Rh factor, which was 
discovered only 11 years ago, is ex- 
tremely important in pregnancy and 
in blood transfusions. 

Carrier installation for the new 
addition will provide a low tempera- 
ture room at 0° F. for quick freez- 
ing and frozen storage of certain 
materials in connection with the re- 
search program. An incubator room 
also used for research will be held 
at a constant 90° F. temperature, 
and a third room will handle refrig- 
erated storage at 35° F. 


The building will be completely air 
conditioned for the benefit of blood 


donors and to help maintain high 


staff efficiency throughout the year 
regardless of summer heat and hu- 
midity. 

Air conditioning will make _ it 
possible to conduct all research and 
processing under controlled tempera- 
tures and humidities in the presence 
of clean, filtered air. Blood bank 
officials cited the importance of con- 
stant room temperatures in experi- 
mental work with animals where 
temperature charts may help deter- 
mine physiological reactions to tests 
to be made in conjunction with the 
blood bank program. 


Present blood bank building, in- 
cluding facilities for the bank’s 
Medical Research Foundation, will be 
expanded from 10,000 sq. ft. of space 
to 21,000 sq. ft. in the new program. 


The Dade County bank was estab- 
lished in 1941 as a non-profit com- 
munity organization. From the first 
year average of 300 transfusions 
prepared and isstied a month, its 
volume has increased to 2,300 a 
month. 

Air conditioning and refrigeration 
for the expanded building will be 
handled by Conditioned Air Corp., 
Carrier’s Miami distributor. 
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ALL NEW 


LA CROSSE 
REACH-INS 


HERE’S MORE OF THE BEST FROM 


LA CROSSE! 


All the engineering skill and careful construction 
you've learned to expect from LA CROSSE has gone 
into making these all new Reach-Ins the finest on 
convenient 
paint grip, 
rounded corners and 
inside and out. 
They're packed full of sales appeal and the perfect 
answer for any and all food serving establishments. 
Head your '52 profit parade with these sleek, new 
beouties by LA CROSSE THE LEADER! Remote 
models in 33.35 cubic ft. and 46.3 cubic ft. capaci- 
ties—Electric complete models in 25.9 cubic ft. and 
36 cubic ft. capacities. All models available in 


the market. Spacious interiors . . . 
adjustable shelving arrangements . . . 
zinc grip steel exterior . . . 


beautiful baked enamel finish, 


Stcinless Steel. Py 


WRITE TODAY FOR 
MORE INFORMATION 


MODEL NO. 859 (REMOTE) 


LA CROSSE COOLER co. 


Factory and General Offices: 2801 LOSEY BLVD. S., LA CROSSE, WIS. 


oe es 


EXPORT OFFICE: 80 BROAD STREET, NEW YORK CITY 
CABLE ADDRESS: EXIMPORT 


‘Incompetence’ Leads to 
Minneapolis Proposal 
To License Servicemen 


MINNEAPOLIS—Enactment of a 
municipal ordinance to regulate men 
who repair television and radio sets 
and electrical appliances was recom- 
mended to the Minneapolis City 
Council by City License Superintend- 
ent Russell S. Ackerman. 

He told the city governing body 
that there are altogether too many 
persons now doing such work who 
are incompetent and “as far as I’m 
concerned obtaining money under 
false pretenses.” 

Under his proposed ordinance, no 
one would be given a license for such 
repair work unless he could prove 
competence. Ackerman said com- 
petence is required as a prerequisite 
for licensing in other fields and also 
should be required in this one. 


23 Safeway Stores To Install 
Air Conditioning Systems 


OMAHA, Neb.—As part of an ex- 
tensive remodeling program under 
way this year by Safeway Stores, 
Inc., in the Omaha area, air condi- 
tioning systems are being installed in 
23 of the national chain’s supermar- 
kets, reports Jack D. Kominsky, 
United States Air Conditioning Corp. 
representative here. 

The systems, all of which are 
being installed by the Sidles Co., 
contractor, utilize UsAirco C-215 


ceiling-type unit air conditioners with 
direct expansion coils and 20-ton 
UsAirco evaporative condensers, ac- 
cording to Kominsky. 


Chicago Dealer’s Rate 
Wholesale Salesmen on 
Know-How, Salesmanship 


CHICAGO—Need for more prod- 
uct information and sales know-how 
on the part of distributor-manufac- 
turer representatives calling on deal- 
ers was brought out in a survey of 
120 selected appliance retailers in 
greater Chicago, recently completed 
by the dealer educational committee 
of the Chicago Electric Association. 

According to committee chairman 
James Alter, The Harry Alter Co., 
dealers feel that only 34% of the 
men calling on them are doing a 
“good” job; 37% are doing an 
“average” job; 29% a “poor” job. 

Dealers think that 32% of their 
wholesale men are merely “order- 
takers” who quickly lose interest 
after a sale is made. Only 33% of 
the distributor men were rated “well 
informed” on their own products. 

Thirty-three per cent of the men 
calling on the trade were considered 
to pass on “practically no” informa- 
tion to dealers. Only 16% were rated 
“very eager” in training retail sales- 
men, putting up displays, etc. 

Dealers indicated that 45% of the 
wholesale men “didn’t spend much 
time on the floor when they saw a 
lot of their own merchandise still 
there.” In addition, 74 dealers (62%) 
made specific written requests for 
more sales help in the way of prod- 
uct training and promotional aid. 

“While the committee does not 
pretend that this survey was exhaus- 
tive nor its results conclusive, there 
is unquestionably a need for better 
sales training,’’ Alter concluded. 


Use of Mechanical Milk 
Coolers Rises In Wyo. 


CHEYENNE, Wyo.—The Wyoming 
Department of Agriculture has just 
completed a state-wide survey of the 
dairy industry in preparation for en- 
forcement of the new state Grade A 
law which becomes effective Jan. 1. 


Inspector T. T. Dodsen reported 
that dairymen in the milk sheds of 
the larger Wyoming communities 
such as Cheyenne, Casper, Laramie, 
and Sheridan have made consider- 
able headway in the past six months 
in bringing their equipment up to 
Grade A requirements and the num- 
ber of mechanical coolers has more 
than doubled. 


Under the 1951 legislative act, 


‘dairymen who have not qualified as 


Grade A producers by Jan. 1 will 
not be permitted to sell milk for 
fluid consumption to creameries in 
the state. Otto Engendoroff, deputy 
commissioner of agriculture, pointed 
out that the survey had a two-fold 
purpose: it will determine the num- 
ber of qualified Grade A producers 
and encourage dairymen to improve 
their standards. 

Dairy producers will be graded ac- 
cording to a system based on a per- 
fect record of 50 points. To qualify 
for the Grade A card, a producer 
must score 450 points at the time 
of inspection, or be 90% perfect. 


——————————— 
JUST ASK US! 


Turn to “What’s New” Page for 
useful information on new products. 


business 


THE FIRST STEP IS— ase 2¢2 coupon 


With all the facts fresh in mind you will recognize 
the second step—recommend and install Brunner’s 
from now on. With 69 models comprising a com- 
plete range of commercial capacities and types, a 


There are Ua 4 
just two steps | 
to closing more | 


\ 


—_ 


factory e 
rea 


addres* 


dependable source of supply and a known product 
with ready acceptance 

obstacles are removed and you are on the way to 
bigger business. We will be looking for the coupon. 


y your customers, selling 


BRUNNER MANUFACTURING COMPANY 


REFRIGERATION 
CONDENSING UNITS 


+---asizeandtype — 
for every purpose 


AIR AND WATER 
COOLED MODELS 
Ye HP. to 75 HP. 


B SINCE 1906 : 


Utica 1, New York, U.S.A. 


AIR CONDITIONING 


Self Contained Units in 4 sizes: 3-5-7 and 10 HP. 
Remote Installation Types from 3 to 75 HP. 
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LEFT: Servel's oil operated ‘‘all-year’’ air conditioner model DE-96-OF. 
RIGHT: Conditioner without case, showing construction of the new unit. 


Servel Conditioner - - 


(Concluded from Page 1, Column 4) 


duty air conditioning systems. The 
assembly plan was developed by 
Servel laboratories. 

Like earlier Servel “all-year” air 
conditioners that operate on gas or 
steam, the new self-contained oil- 
operated unit uses one source of 
heat to provide both cooling and 
heating. This cooling system is made 
possible by an absorption principle, 
which has been used in Servel house- 
hold refrigerators for over 25 years. 

In the new oil-operated Servel air 
conditioner—model DE-96-OF—a low- 
pressure oil burner, with an adjust- 
able input capacity of .6 to 3.0 g.p.h., 
heats a compact steam generator 
that provides the energy for both 
summer cooling and winter warmth. 


HUMIDIFTIES, DEHUMIDIFIES, 
FILTERS, AND CIRCULATES 


In addition to cooling and heating, 
this oil-operated unit also humidifies 
the air in winter, dehumidifies it in 
summer, filters and circulates it in 
every season of the year. 

The sectional cast-iron steam gen- 
erator, with a stainless steel ‘hole 
in the doughnut,” provides maxi- 


4 


mum heat transfer efficiency, it is 
pointed out. 

Remote control of the new Servel 
air conditioner is centered in a 
finger-tip ‘Selectrol,’ which permits 
instant regulation of temperature. It 
is so flexible that the unit may be 
changed from heating to cooling or 
from cooling to heating with the 
flick of a switch. 

A special “Selectrol” is also avail- 
able that will automatically switch 
the unit to heating or cooling when- 
ever the temperature reaches a pre- 
determined level. 

The cooling capacity of Servel’s 
model DE-96-OF is 5.4 tons. Its 
heating output is 96,000 B.t.u. per 
hour. This model will air condition 
a residence with seven or eight 
rooms containing from 17,000 to 
27,000 cu. ft. of space. 

This first model will be available 
for delivery early in the _ spring, 
Jones announced. Two other oil-op- 
erated air conditioners will follow a 
little later in the year. 

These will be model DC-96-OF, a 
3.3-ton unit with a heating output of 
96,000 B.t.u. per hour, and model 
DE-144-OF, a 5.4-ton unit with a 
heating output of 144,000 B.t.u. per 
hour. 


The 3.3-ton unit will air condition 
a residence with four to six rooms 
containing from 10,000 to 18,000 cu. 
ft. of space. The added heating ca- 
pacity of model DE-144-OF will meet 
the winter comfort needs of seven 
or 8-room homes in areas with colder 
climates. 

The units are also suitable for 
offices, stores, shops, or small plants, 
according to Servel. 

These new Servel air conditioners 
will burn No. 1 or No. 2 grade oil. 
Any oil tank that is used for automa- 
tic heating installations will meet 
the fuel storage requirements of the 
“all-year” units. , 

The fan and the controls operate 
on 110-220-volt, single-phase, 60- 
cycle current. 


“These new oil-operated models « 


are not substitutes for gas-operated 
models,” Jones said. 

In many localities, where district 
steam is available or where waste 
heat is obtainable from other equip- 
ment, steam is used as the operating 
energy for Servel units. 


OTHER SERVEL MODELS 


In addition to the 3.3-ton and 5.4- 
ton “all-year” air conditioners that 
operate on gas, steam, or oil, the 
Servel line for 1952 includes the 
following: 

1—A _§ self-contained, steam _ op- 
erated 5.4-ton summer air conditioner 
that may be installed in offices, shops, 
restaurants, and stores without duct- 
work. 

2—A 5.4-ton absorption-type re- 
frigeration unit that may be as- 
sembled in multiples of 2 to 20 or 
more to provide heavy-tonnage cool- 
ing capacity. These operate on gas 
or steam from any source. 

3—A 25-ton steam-operated water 
chiller that provides cold water for 
comfort cooling or industrial pro- 
cessing. 

John K. Knighton, vice president 
in charge of sales, told the confer- 
ence that “our experience proves the 
complete practicability of combining 
from two to 40 or more 5.4-ton ab- 
sorption units to provide equipment 
for large air cooling requirements. 

“Formerly big motor-driven com- 
pression-type equipment would have 
been used for such installations. Now, 
with Servel’s assembly plan, the 
cooling demand can be met with ab- 
sorption equipment and gas can be 
used to supply the energy.” 
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Desig ead 
Thermostotic Expansion Valves; 
Evoporator Pressure Regulators; 
Solenoid Valves; Float Volves; 
Floot Switches 


—BLOCK OUT MOTOR TROUBLE! 


with ALCO 771-772 


SUCTION PRESSURE REGULATORS 


sudden motor overload caused by: 
high starting loads 
surges in suction pressure due to load change 
high suction pressure caused by hot gas defrost 
low voltage and high pressures 


Here's your strongest defense against burned-out motors. ALCO 
Suction Pressure Regulators give engineered protection against 


For star performance in any system, electric motor or gasoline 
driven, see 771-772 Suction Pressure Regulators at your ALCO 


wholesaler. 


~ ALCO VALVE CO. 


853 KINGSLAND AVE.'+ ST. LOUIS 5, MO. on 
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Officers and members of the executive committee of the Refrigeration Equipment Wholesalers 
Association elected at the recent annual REWA meeting in Chicago are (I. to r.): R. &. 
Warwick, Plumbing Wholesale Co., Jackson, Miss. (treasurer); Jack Glass, Chase Supply Cc., 


Chicago (immediate past president and committee 


ber); Ned M , Mason Supply Co., 


Columbus, Ohio (secretary); Ben Blazer, M. Blazer & Son, Passaic, N. J. (vice presiden:); 


Fred V. Wilson, Standard Brass & Mfg. Co., Beaumont, Texas (president). 
a 


REWA Meeting -- . 


(Concluded from Page 1, Column 4) 
New directors elected included 
Wilson (re-elected in Region 8); R. 
W. Sheperdson, Standard Supply, 
Inc., Worcester, Mass., for Region 1; 
Herman W. Welker, Jr., Hasco, Inc., 
Greensboro, N. C., for Region 4. 

“You're crazy if you let any copper 
products out of your warehouse with- 
out some kind of a certification as to 
its use, because otherwise it won’t be 
replaceable,” declared E. C. Marsden 
of Marsden & Wasserman, Inc., 
Hartford, Conn., retiring chairman of 
the government relations committee. 

“Government restrictions affecting 
the products the industry sells and 
uses will probably get worse before 
they get better, and we may have 
some tough times coming up in the 
near future,’’ Marsden said in urging 
the REWA members to make greater 
efforts to get orders rated as essen- 
tial under CMP. 

“Now is the time to be real selfish 
insofar as ratings are concerned,” 
Wootton, the NPA official, told the 
refrigeration equipment and supplies 
wholesalers. 

“You can help your supplier by 
getting back every rating possible so 
he can bolster his priority pattern,” 
Wootton declared. “That is important. 
Presently it does not have a bearing 
on the processing of the CMP-4B ap- 
plications. It does have an important 
bearing on our work of preparing 
requirements for the Requirements 
Committee. 

“This priority pattern is a measure 
of the essentiality of the whole in- 
dustry as a defense supporting in- 
dustry. Then, too, by getting ratings 
back to your supplier you are help- 
ing yourself.” 

Wootton pointed up the magnitude 
of the task facing these men and the 
growing problem of shortages by re- 
viewing some of the figures that they 
had to deal with in making the deci- 
sions for the fourth-quarter alloca- 
tions: 

Carbon steel production was fore- 
cast at 19.3 million tons, requirements 
were handed up to the committee 
calling for 28.3 million tons. For 
brass mill products the supply was 
forecast at 595 million Ibs., require- 
ments came through for 975 million 
Ibs. 

Foundry products supply was 252 
million pounds, requirements 460 


aluminum 598 million pounds, 
quirements 867 million. 
Speaking on “Problems Confront- 
ing Wholesalers at the Present 
Time,” A. B. Schellenberg, a past 
president of REWA and now a part- 
ner in United Refrigeration Co., sup- 
plies wholesaler in the southwest, 
said that one of the supply whole- 
salers big problems is how to get 
the most out of his working capital. 
“Most of the capital tied up in our 
wholesale business is in accounts 


Taft Wins Presidential 
Straw Vote at Show 


CHICAGO — Senator Robert A. 
Taft will be the next president of the 
United States if the sentiment ex- 
pressed at the All-Industry Show re- 
flects popular opinion. 

Sen. Taft won the straw-vote elec- 
tion conducted during the exposition 
by AIR CONDITIONING & REFRIGERA- 
TION NEWS. He polled 969 votes, 173 
more than his nearest rival, Gen. 
Eisenhower. 

President Truman collected 175 
votes. Balance of the other votes cast 
were divided among a considerable 
number of other “candidates.” 

W. A. Griffin of Jarrow Products, 
Chicago, won the $50 cash prize of- 
fered by the NEWS to the person 
naming the winner of the “election” 
and coming closest to the total num- 
ber of votes the latter received. 
Griffin guessed that Taft would win 
with 965 votes. 


ree 


receivable and inventory,” Schellen- 
berg said. “What do your past due 
accounts average every month? De- 
termine the monthly average of your 
accounts receivable and of your open 
account sales—the difference between 
them will give you a pretty good in- 
dication of some of the excess work- 
ing capital tied up in your business.” 
Schellenberg offered some specific 
suggestions on controlling the ac- 
counts receivable situation. He ad- 
vised running a monthly score sheet 
on sales vs. accounts receivable, and 
also advised picking out those cus- 
tomers who are responsible for most 
of the past due accounts, analyzing 
their purchases and payments and 
determining the wholesaler’s average 
investment in their business. 
(Complete reports on the Schellen- 
berg and Wootton talks will be pub- 
lished in a later issue of the NEWS.) 


million; copper wire 319 million 
pounds, requirements 497 million; 
"YOU CAN'T BEAT 
Ly THE VICTOR 


LINE 


® Every type of display case. 


@ For Meats, Vegetables, Fish, 
Delicatessen and Dairy 
Products. 


@ Self-Service and conventional 
cases. 


@ Variety of sizes and endless 
models for any store layout. 


@ Economical and Efficient. 
@ Displays that Sell. 


For information write: 


MANUFACTURERS OF THE FAMOUS VICTOR QUICKFREEZE 


PRODUCTS CORPORATION + HAGERSTOWN, MD. 
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Refrigerated 


Milk Venders 


Survey Finds Market Potential of 510 Million 
Lbs. of Milk Yearly over Present Sales 


WASHINGTON, D. C.—A _ broad 
new market for fluid milk dispensed 
from refrigerated vending machines 
is forecast in a report now under 
stidy by U. S. Department of Agri- 
cviture dairy specialists. 

The report, prepared by a Uni- 
versity of Wisconsin scientist, sug- 
g sts that a market potential of as 
mich as 510,000,000 lbs. of milk an- 
nially, over and above present sales 
ve.ume, could be reached if the re- 
fr gerated vending machine market 
cold be expanded and consumer in- 
te est awakened. 

Che study suggests that the dairy 
in iustry get behind the vending en- 
te: prise and give it all possible sup- 
port. It warns, “The full potentiali- 
ties of the vending outlet may not 
be exploited if the promotional work 
must depend on the efforts of spe- 
cialized vender operators and equip- 
ment manufacturers.” 

Hugh L. Cook of the University of 
Wisconsin’s Department of Agricul- 
tural Economics is the author of 
the new study, which is called “A 
Business Analysis of Milk Vending 
Operation.” Cook calculates’ that 
milk vending machines could bring 
the nation’s dairies 954,000,000 half- 
pints, or 510,300,000 Ibs. yearly in 
new business. 

Demand for milk from refrigerated 
vending devices, which Cook sug- 
gested could run as much as 60% 
greater than from over-the-counter 
sales, would result both from lower 
prices for milk marketed in this 
fashion, as well as from the added 
convenience of venders to the con- 
sumer. 

The Cook report quotes the presi- 
dent of a major milk vending com- 
pany to the effect that the United 
States could easily absorb more 
than 100,000 milk vending devices. 
The most conservative account now 
available of vending machine sales 
compared with customary over-the- 
counter transactions shows a 60% in- 
crease in machine sales over the 
non-self-service method. 


MANY PROFITABLE LOCATIONS 


Vending machines might profit- 
ably be located at such spots as fill- 
ing stations, offices, schools, and all 
sorts of factories and _ industrial 
plants. In this connection, the report 
points out that consumer demand 
for milk from refrigerated machines 
would vary, “depending on whether 
the work is heavy or light, or is 
hazardous or not; the organization of 
the work, including rest and lunch 
periods; whether the personnel are 
chiefly men, women, or children; 
prices and availability of competing 
drinks; and purchasing power of the 
personnel, to name only a few.” 


On the basis of experience with 
milk vending outlets thus far, the 
report says it has been found most 
profitable to establish them in large 
industrial centers where machines 
can be closely grouped, because of 


the daily service requirements of 
each vender. 

The report studied vending in 
seven Wisconsin cities, and included 
figures on operations in New York, 
Chicago, Philadelphia, and Cincin- 
nati. Prices to the consumer were 
found to average lower for vended 
milk than for over-counter sales not 
only in the small Wisconsin cities, 
but in the large cities elsewhere in 
the country. This could become a 
major factor in increasing the vend- 
ing business if consumer food prices 
continue to rise and the cost-of- 
living mounts. 


ONE MACHINE SERVES 
200 PEOPLE 


Vender operators, according to the 
study, generally try to locate one 
machine to serve about 200 persons, 
and per capita consumption tends to 
average from one third to one unit 
per person, depending on location. 
The average break-even point in 
sales for nine operators surveyed was 
65 units daily. 

So far as prospects for breaking 
into the milk vending market are 
concerned, Cook’s study found that 
specialized operators would need 
four to five times as many vending 
machines as would a milk dealer who 
just operated them as a sideline to 
his normal route business. 


CAN BE COMBINED WITH 
REGULAR MILK ROUTES 


Cook also pointed out that milk 
dealers can afford to operate a few 
venders in combination with their 
regular routes, ‘‘and thus spread their 
costs over a larger number of units 
while engaging in a promotional cam- 
paign to increase milk consumption 
over a period of time.” But the re- 
port gave little encouragement to 
the idea of combining milk vending 
with other businesses as a way of 
spreading costs. For instance, ex- 
perience has shown that milk vend- 
ing doesn’t do too well as a combi- 
nation with a vending operation for 
candy, soft drinks, gum, cigarettes, 
or other less perishable or less bulky 
items. 

The report pointed out, too, that 
special skill is needed in the vend- 
ing operation because of the perish- 
able qualities of milk. This would 
demand a foolproof refrigeration 
device for the dispensing unit—one 
that would operate economically over 
a long period of time with a mini- 
mum of attention. 

The report emphasized the need for 
the entire dairy industry to get be- 
hind the vending move if there is a 
desire to make the venture succeed. 
That it because the estimated 8% 
profit on investment to establish 
vender operators “may not be high 
enough to call forth the capital and 
managerial skills necessary for rapid 
expansion of the vending enterprise, 
without the special efforts of the 
dairy industry itself.” 
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Yar sportsman can enjoy game din- 
ns weeks or months after the hunt- 
in or fishing trip—delicious game 
ni als that cut down on the food bud- 
8, too, if he owns a Ben-Hur Freezer. 


The BEN-HUR dealer has the indus- 
try’s most complete, most effective 
point-of-sales merchandising program. 
It’s keyed to individual selling. Ask 
about it. 


'-HUR MFG. CO. @ Dept. AC — 634 E. Keefe Avenue @ Milwaukee 12, Wisconsin 


HEALTHFUL LIVING 


THROUGH 


FROZEN FOODS 


Outdoor Appliance 
Salesroom Creates 
Sales ‘Hand over Fist’ 


MURRAY, Utah—A ‘“Salesroom 
Under the Stars” promotion enabled 
Murray Furniture & Appliance Co. 
here to sell an entire warehouse full 
of used and new surplus appliances. 

John Woods, manager of the firm, 
rented a large lot, located a few 
blocks out of the downtown shopping 
district, from a used-car concern. 
There he displayed all the surplus 
inventory, including refrigerators, 
home freezers, and washing machines. 

With wired music, brilliant over- 
head lighting, colorful flags and 
bunting calling attention to the event, 
the open-air “salesroom” began pro- 
ducing business immediately. 

Murray moved his entire floor sales 
staff to the lot for the one-week 
period of the promotion and enjoyed 
a field day making sales to people 
drawn primarily by curiosity. 

“We stopped hundreds of people 
every night who otherwise might 
never have entered an appliance 
showroom,” Woods said. “Many were 
surprised to find prices far more 
reasonable than they had anticipated. 
As a result, we were making sales 
hand over fist.” 


Crow Adds Amana Freezers 


FORT WORTH, Tex. — Amana 
Food Freezers have been added to 
the lines handled by W. Pat Crow, 
Inc., 911 Houston St., and at 212 
Main St. 


Appliance Salesmen Are Apathetic When 
Sales Don’t Come Easily, Researchers Find 


SALT LAKE CITY —Need for 
more aggressiveness on the part of 
appliance salesmen, particularly in 
the matter of home follow-up when 
floor sales are not readily forth- 
coming, is indicated by a survey re- 
cently completed for the Salt Lake 
Tribune-Telegram. 

The newspaper sent a _ dozen 
trained researchers to 52 appliance 
stores here to pose as prospective 
buyers. They found that although 
salesmen as a whole were courteous 
and well-informed, the majority 
failed on such points as asking for 
the shopper’s name and address, at- 
tempting to arrange for a home call, 
and offering trade-in arrangements. 

Stores visited by the test shoppers 
were chosen from the telephone direc- 
tory and then broken into three cate- 
gories of annual volume. In this way, 
it was felt, a good picture of the 
“average” appliance salesman could 
be developed. 

Shoppers walked into the stores, 
went to a particular appliance dis- 
play, and waited for a salesman to 
greet them. Here’s what they dis- 
covered: 

Fifty-five per cent of the sales- 
men didn’t verbally acknowledge the 
shoppers’ presence in stores. It took 
two minutes for 33% of the sales- 
men to talk to “prospects,” three 
minutes for 11%. 

There was too much harping on 
“impending war shortages.”’ Repeated 
attempts to convince the shoppers 


that the appliance being discussed 
could not be replaced, and that there 
was likely to be a shortage of that 
item for years to come, were con- 
sidered tending only to irritate the 
prospect. 

Only 31% of the salesmen gave 
the interviewer a personal business 
card and made an attempt to ar- 
range an evening demonstration or 
a home call. The remaining 69% 
showed little interest in whether the 
shopper bought or not, once it was 
learned she was not willing to sign 
up immediately. 

Only about 20% asked for the 
prospect’s name and address. The 
rest apparently had no desire to 
follow up. Sixty-seven per cent 
failed to state time-payment terms. 

Though trade-ins have figured as 
prominently in new appliance sales 
in Salt Lake City as elsewhere in 
the nation, only 35% of the sales- 
men offered to make a trade-in ap- 
praisal on old appliances supposedly 
in the “propect’s” home. 

Most of the salesmen overlooked 
the possibilities of selling more than 
one appliance. Some 76% never 
mentioned any appliance other than 
the one in which the shopper was 
displaying interest—even when the 
latter mentioned in an offhand way 
that she owned an old appliance. 

It was apparent in the majority of 
calls, the survey showed, that if the 
sale didn’t come easily, the sales- 
man began to lose interest. 


WOLVERINE REFRIGERATION CATALOG 1951 
Commercial 
Nonferrous 
Tubing 
M * 
Diameter range . . . .062” to 4” Cap ilator 
Wall thickness} . . . .018” to .300” yoregy 4 in standard sizes ranging from .026” I.D. thru 
F . —— P .064” |.D.—the capillary tube used for restriction purposes 
pea Bagg voxcing tube furnished in coils is 1% —seamless copper—drawn to close tolerance I.D. (+.001”) 
s —machine burred—ends paper wrapped—washed inside— 
aay ag straight lengths are shipped in lengths thru 20’ tested for pressure drop. 
or less. Coils are shipped in lengths thru 100’. However, ” ” 
longer lengths are available in most cases. WH Tatehenes 083" Gov S888". 
tThe wall thickness which can be supplied in any given diameter depends Length cut to specified straight lengths up to 20 foot 
on O.D./wall ratio. For example, a 4” O.D. tube can be manufactured with maximum. 
any wall between .083/.300. An .062” O.D. tube is limited to .018/.020 wall. 
dese! > has 
consideration a3 
oducts of Wolverin 
— because they tigen’: lled; and that assures the 
re guality-contro . than ever- 
wer ee demand now more the 
dependability you eo” , yA 
Wolverine Trufin* 
The integral finned tubé is a patented tube qc» F abricated 
with helical fins coming out of the tube-wall 
at right angles to the axis or centerline. It Tubular 
is all one piece of metal, the fins and tube 
being integral. Ideal for heat-transfer 
applications. Wolverine Trufin with 19 fins Spun-End Parts 
per in. and low fin heights can be made in 
many alloys. Trufin with higher fin heights Tubes! Wolverine also fabricates tubular parts 
is produced in copper or aluminum and is and assemblies. Hundreds of tools are 
available in fin spacings of 5,7, 9 and 11 The Wolverine spun end process is an on hand. for bending, swaging, beading, 


fins per inch. 

Wolverine Trufin bi-metal is made of 
different metals. The outside is of aluminum 
integral finned tube that is mechanically 
bonded to a plain liner tube of a different 
alloy. It is available with fin spacings of 
5, 7, 9 and 11 fins per inch. It can be readily 
formed into coils, hairpins and other shapes. 


entirely new method of forming tube 
which combines reducing, necking, clos- 
ing, fabricating, wall thickening, etc. It 
is a revolutionary metal-forming process 
that is highly efficient and relatively 
inexpensive. TRE. 22465 


flaring, forming, brazing, etc. The talents 
and services of our engineers and de- 
signers are yours without obligation. For 
help regarding methods, types of tools, 
techniques, address Research and Devel- 
opment Dept. Write for our booklets 
on Wolverine producis. 


*Reg. U. S. Pat, Off. 


Sales Offices in Principal Cities 


INCORPORATED 


Manufacturers of seamless, nonferrous tubing 


1413 CENTRAL AVENUE - DETROIT 9, MICHIGAN 


WOLVERINE TUBE DIVISION 


Calumet & Hecla Consolidated Copper Company 


Wolverine Trufin and the Wolverine Spun End Process available 
in Canada through the Unifin Tube Co., London, Ontario. 


Export Department, 13 B. 40th 8t., New York 16, N. Y. 


Plants in Detroit, Mich. and Decatur, Ala. 
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First Pictures of New and Improved Products Exhibited at All-Industry Show | 


EES PREM LIL ROI aus as 


At one time in the history of the All-In- 
dustry Show the NEws made a diligent effort 
to get and publish a picture of every booth. 
The Show has now grown to proportions that 
make such a task impossible. 

Thus, in its picture coverage of the 7th All- 
Industry Exposition, the NEws has attempted 
to concentrate on depicting new products or 
methods featured in the exhibits. If some ex- 
hibitor feels he has been slighted on this score, 
we'll welcome any picture he may have had 
taken that shows new products or methods. 

Not all the pictures can be printed in this 
issue. Look to the next two issues for further 
coverage. 

When requesting further information on 
these products, please refer to the accompany- 
ing ‘key number. 


Appliance Distributor Says 
KLIXON Protectors Important 
Part of Appliance Motors 


NEW HAVEN, CONN.: Mr. Z. C. Deuse, Secretary-Treasurer 
of The H. M. Tower Corporation, leading Wholesale Dis- 
tributors, finds KLIXON Protectors stop motor burnouts on 


their appliance motors. 


“We consider Spencer Klixon Protectors an important part of 
our motor operated appliances. They stop motor burnouts... 


thus protecting them against major motor repairs.” 


KLIXON Protectors Build Customer 
Goodwill by Preventing Major Repair Costs 


The KLIXON Protectors, illustrated, are built into the 
motor by the motor manufacturer. In such equipment 
as refrigerators, oil burners, washing ma- 
chines, etc., they keep motors working by 
preventing burnouts. If you would like 
increased customer-preference, reduced 
service calls and minimized repairs and 
replacements, it will pay you well to ask 


Automatic for equipment with KLIXON Protectors. 


Reset 


SPENCER THERMOSTAT 
Division of Metals & Controls Corp. 
2411 FOREST ST., ATTLEBORO, MASS. 


AIR CONDITIONED CAGE FOR KING PENGUINS which were 
imported especially for the show by Alco Valve Co. is shared by 
Sally O'Neil (‘Miss Refrigeration’'). With their odd antics and 
nonchalant attitude towards h , the penguins drew big 
audiences at the Show. Because of the germ-free climate of their 
natural Antarctic habitat, penguins cannot successfully be kept in 
a temperate climate, other than in a special air conditioned 
enclosure, cooled to a low constant temperature, and with air 
carefully filtered to reduce possibilities of infection. Alco Valve 
Co. is donating the penguins and their air conditioned “home” 
to the St. Louis Zoo. 


——KEY NO. A-1130————— 


MIDGET REFRIGERATOR of l-cu. ft. capacity powered by a 
hermetic unit was a featured item attracting attention in the 
exhibit of Wagner Tool & Supply Corp. 


——KEY NO. A-1131———— 


“ALL-SEASON" AIR CONDITIONING BY MEANS OF THE NEW 
TYPHOON HEAT PUMP unit is represented by the Show Queens 
in bathing suit and fur coat attire. This is the 5-hp. model in the 
“Prop-R-Temp" heat pump line made by Typhoon Air Conditioning 
Co., other models ranging from 2 to 20 tons capacity. The unit 
employs an electrically-operated changeover valve controlled by a 
selector switch by means of which the user can make the unit 
heat or cool at will. 


——KEY NO. A-1132———— 


FEATURES of the Brewer-Titchener Corp.'s new  “‘Rigid-Frigi +" 

low-temperature cabinet are explained by C. H. Beane, ch ef 

engineer, to Mrs. Richard Egdorf of Chicago. Having variety of 

industrial uses, compact cabinet features temperatures as low as 

-40° F. and foot treadle which opens lid, leaving both hards 
free to handle frozen parts or materials. 


——KEY NO. A-1133——— 


WORKING DEMONSTRATOR of its new condenser re-evaporator 

used in Therm-O-Cycle hot gas defrost system was spotlighted by 

The Heat-X-Changer Co. Checking display are George Sinichko 

and Ben W. Rist, sales engineer and sales manager, respectively, 
of the company. 


——KEY NO. A-1134— 
THE “WORKS” of the extremely compact Curtis model 400 
package type store air conditioner is shown to an_ interested 
visitor by V. P. Warren Il, of the Curtis Refrigerating Machine 
Div. of Curtis Mfg. Co. 


——KEY NO. A-1135—— 
SHERER-GILLETT'S REACH-IN' refrigerator, model 45-SD, with 
sliding doors and forced-draft evaporator is shown to Ed Mer onde 
(right) of M & R Refrigeration, Brooklyn, by Jack Twis' of 
; Sherer-Gillett. 
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KEY NO. A-11310——— 


FROM JOHANNESBURG in South Africa A. R. Fallick (left), 
managing director of Refrigeration Equipment Co., Ltd., came to 
the Show to inspect such products as the new in-line sight glass 
being described here by J. A. Norris, Kerotest sales manager. 


KEY NO. A-1136——— 


NEV MILLS 2-CYLINDER CONDENSING UNIT, which will be available in 
%,- 1p. and ¥2-hp. combination air-and-water-cooled models, catches the eye of 
Guy C. Hall of Florida Power & Light Co., widely known for his studies on 
the heat pump. In the background is another Mills Industries, Inc. product, 
the model CS-50-20-20M continuous frozen custard machine, with 20 gal. of 


KEY NO. A-11311—. 


>orator 
ted by 
nichko 
tively, 


mix capacity. 


HOT GAS 
DEFROST 
SYSTEM 


FLAT-TOP DRY BOTTLE BEVERAGE COOLER WITH WATER STATION is this Ideal Cooler 
Co. model FTW-8S, an 8-ft. self-contained model. It provides 33-case 12-oz. bottle 
storage and the water tank has 10-gal. capacity. It is also available in a 6-ft. model. 


KEY NO. A-11312 


TWO-WAY WATER DISTRIBUTION IN ESCO CABINET CO.'S “ICY WALL" front-opening 
farm milk cooler is examined by Jess Rauch of Rauch & Monroe, distributor from Oakland, 
Calif. Water jets strike the cans at the neck line and also strike the walls to flow down 
over the ice for quick melting. Ice melts off the walls during the cooling period, and 
after the milk is cooled, the circulator continues to operate until just the right amount of 
ice is again built up on the walls. Shown is model IW-433, 4-can size for cooling 


up to 8 cans daily. 


—KEY NO. A-1137— 


NEW AUTOMATIC SHAVED 
ICE MACHINE with ca- 
pacity of 600 Ibs. per day 
was introduced by Loudon 
Mfg. & Sales, Inc. Re- 
frigeration is furnished by 
a = Ya-hp. 
condensing unit. Unit is 
47 in. high by 25 by 
40 in. 


water-cooled 


BUSINESS IN MOTION 


Jo. ar CrLleageced on eration ; eee 


The fact that a Revere Distributor is now celebrat- 
ing its 125th anniversary year is an indication of 
the service the company has given its customers 
through those years. It is also another proof of the 
essential function performed by distributors for 
American industry. Most goods, whether industrial 
materials such as copper and copper alloys, alumi- 
num alloys, iron and steel, or consumer articles such 
as refrigerators, radio and television receivers, 
kitchen utensils and ranges, go through the hands 
of distributors. Generally speaking, only the large 
buyers are in a position to purchase direct from 
manufacturers, who do not find it economical to 
handle the smaller orders. Yet 
those orders when pooled in the 
hands of an organization set up 
to handle them attain sizable 
totals, and hence a good distrib- 
utor account is exceedingly at- 
tractive to a large manufacturer 
such as Revere. 

A distributor serves not only 
the factories from which he 
buys. He also performs an in- 
valuable service to his custom- 
ers by making quickly available 
to them the products they re- 


To keep this distributor’s warehouses filled with 
a balanced inventory, 18 people are required in his 
purchasing staff, which includes specialists in vari- 
ous kinds of materials, machines, tools and supplies. 
And to serve customers with information, quotations 
and the like, 25 salesmen are on the go constantly, 
calling on manufacturers, contractors, builders and 
stores throughout the busy industrial area in which 
the distributor operates. The large business done by 
the company is in great contrast to that of 125 years 
ago, when it was little more than a hardware store. 
The enterprise has grown in the American tradition 
of freedom to prosper in.accordance with the princi- 
ples of reliability and efficiency, 
fair dealing and integrity in per- 
forming a desired function. 

Revere Distributors are se- 
lected for their ability to serve, 
and also chosen as to location, so 
that no matter where you are in 
this big country of ours, there is 
a Revere Distributor within easy 
reach. Today metal stocks may 
be short due to defense demands 
but manufacturers are doing 
everything possible to keep dis- 
tributors supplied. 


1 400 
srested KEY NO. A-1138 quire. A machine shop, for example, may need only If you buy from-distributors we suggest you re- 
—_ a few hundred pounds of brass rod; there is a dis- member that they are not only “central stock- 


ee 


a Bp trenton | 


with Rodgers sales engineer. Executive ‘Offices: a 
me 230 Park Avenue, New York 17, N. Y. 
vis! 


uty 


;  WHITE-Rovoras 
BANK CONTREt 4 


a 3 


trols lee Seok hp Smet ailie 


_ os ~ Hat hy Tommy erbtera wie 


7 


, Lina 


# 


BUSH THERM-O-CYCLE AUTOMATIC HOT GAS DEFROST SYSTEM is subject of discussion 
be'ween H. P. Peterson (left), sales engineer for Bush Mfg. Co., and James Nuzzo, service 
morager of Lee Shell Co., Chicago. Therm-O-Cycle is a simple refrigeration system using 
room air passed over a re-evaporator coil to furnish the heat required for defrosting. 


—KEY NO. A-1139— 


ICE BANK CONTROL FOR 
MILK COOLERS is de- 
scribed to Gertrude Stef-° 
fke of the News by John 
Jung, sales engineer, 
White-Rodgers Electric Co., 
maker of the device. 
Control starts and stops 
compressor motor to main- 
tain desired thickness of 
ice bank, reacts to ice 
thickness rather than tem- 
perature. Looking on is 
L. -P. Williams, White- 


tributor within easy reach who can furnish it almost 
immediately. Or a contractor may want a few pieces 
of steel pipe and a thousand feet or so of copper 
water tube. Again, the distributor has them. A metal 
products distributor has to carry such items and 
an infinite number of others. The Revere Distribu- 
tor whostarted in business 125 years ago actually has 
in stock 53,000 different items, cataloged, indexed, 
and held in warehouses ready for immediate shipment 
throughout its territory. Each month this stock is 
drawn upon by 5,000 to 8,000 customers, each order 
relatively small. There are many Revere Distribu- 
tors with similar stocks and offering equal service. 


SEE “MEET THE PRESS’ ON N 


rooms,” but have a great deal of special knowledge 
about the products they sell and can give you much 
helpful advice. Not only that, through the Revere 
Distributors you can be put in touch with the Revere 
Technical Advisory Service, which will cooperate 
with you on matters concerning the selection and 
fabrication of the Revere Metals. Our distributors, 
and those of every other manufacturer, render many 
essential services, both to those to whom they sell, 
and to those from whom they buy. The distributor 
system as it operates in the United States arose in | 
response to the need for it. Today it fulfills that 
need more effectively than ever before. 


REVERE COPPER AND BRASS, INCORPORATED 


Founded by Paul Revere in 1801 


TELEVISION EVERY SUNDAY 
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AIR CONDITIONING & REFRIGERATION NEWS, NOVEMBER 19, 1951 


WARNING 


Does Your Refrigerator Provide SAFE Tempera- 
tures in The Freezer Compartment? The Food 
Storage Compartment? And in The Hydrators? 


FREE PUBLIC SERVICE 
AND THERMOMETER OFFERED BY 
FRIGIDAIRE AND er? 


aha] 


‘Key-Dealer’ Is Keynote 
In Williams Oil-O-Matic 
Merchandising Plan 


BLOOMINGTON, Ill.— The Wil- 
liams Oil-O-Matic merchandising and 
distribution plan for concentrated 
population centers will undergo a 
major change if a new “Key-dealer” 
plan, now in effect in three metro- 
politan test areas, works out as ex- 
pected. 

E. H. Davison, general sales man- 
ager of the Oil-O-Matic Div., Eureka 
Williams Corp., said the plan—re- 
duced to its essentials, is the follow- 
ing: 

An outstanding automatic heating 
equipment merchandiser in a given 
area will be designated as a Key- 
dealer for Oil-O-Matic. In addition 
to conducting a large retail business 
of his own, the Key-dealer will also 
function as a wholesale distributor to 
other area dealers under his juris- 
diction. 

The Key-dealer will coordinate the 
advertising and sales promotion ef- 
forts of his dealers. He will be ac- 
countable for proper installations in 


Prefabricated Freezer Room Erected at Site Will Hold 0° F. 


Dry Grocery Distributor 
Adds Frozen Food Line 


BUFFALO—A Metalply sectional 
freezer of prefabricated construction 
has enabled the Peter J. Schmidt Co., 
dry grocery distributor here, to 
handle a line of frozen foods, it was 
reported recently. 

Schmidt ordered from the Reco 
Products Div. of Refrigeration En- 
gineering Corp. of Philadelphia a 
structure measuring about 17 by 56 
by 8 ft. and with a capacity of about 
160,000 Ibs. of frozen foods. 

The freezer room was delivered on 
the site by trailer truck in the form 
of individual fully insulated wall, 
ceiling, and floor panels covered with 
aluminum Metalply laminate. 

These panels were bolted together 
at the site and the entire freezer 
room was erected in a matter of 
two days. A “Freon-12” refrigeration 
system was installed to maintain 
zero temperatures. 

Reco pointed out that the sectional 
freezer room provides storage space 
for both bulk items and order route 


FREEZER ROOM with 160,000-lb. capacity, erected at the site of Peter J. 


Schmidt C., 
dry grocery distributor, from prefabricated sections, enabled the firm to add a lie 
of frozen foods to its other products. 


the entire area and be available for preakdown. It can be moved or en- 93 4 Pp U e e h 2? Mil b C a H 

assisting service and engineering jarged at any time to meet the firm’s oom nits wit ! es 0 on uit an 

Free Thermometer Offer = rbems tg Teauirements : : aici - 
e number of dealers assigned to C | A | P | j P bl 8 Id a 

Turns U Good Pros cts 2 Key-dealer will be flexible and will 00 nimd S, eop e@ in UDIIC BUI ing “S 
p pe depend upon the location and number Hotpoint To Increase 2 | 

; _ needed to provide full coverage of NASHVILLE, Tenn.—Air condi- The building, scheduled for com- . ; 

ELMIRA, N. Y.—Haesloop’s appli- the area. Output o f 9-Oven Model tioning for animals as well as for pletion in 1953, will have an over-all - 
—_ i — got a word on = pe — onal oe humans will be provided in a huge height of 11 stories, and a total floor He 
reirigerator Sale prospects in Ss wi expected to produce at retai new Tennessee State office building area of 367,000 sq. ft. é 
area through a promotion in which about 50% of the sales quota which | CHICAGO—Hotpoint Inc. is adjust- 1. under construction here, it was A total of 934 Conduit Weather- tio 
the store offered a free “Refrigera- will be set from a survey and analy- "8 Production schedules of its elec- reported recently by Carrier Corp. master room units, served by some ref 
tion Security Check” to anyone re-_ sis of his market. oe eg " sapere oe dealer A special installation has been two miles of small diameter con- : 
questing it. = Davison said all Oil-O-Matic deal- pom ee eee planned for animal research areas duits, will be furred in under exterior we 
Persons anxious to learn if they ers in the area will benefit “because The range (model RB45) has two in the building’s public health sec- windows to air condition the office 
were getting the maximum benefits’ they will have a close working rela- & tion since it is considered essential spaces. a 


from their present refrigerator were 
invited to mail in a newspaper ad- 
vertisement coupon asking for the 
free Refrigeration Security Check 
and also a free thermometer. 

The Security Check device pro- 
vided the store with a good oppor- 
tunity to show many owners of old 
boxes that they were not getting 
maximum desirable refrigeration, 
thus opening the door to the sale of 
new units. 

The promotion was launched with 
a newspaper advertisement headed 
by the caption: ‘Warning! Does 
your refrigerator provide safe tem- 
peratures in the freezer compart- 
ment? The food storage compart- 


tionship with a large organization 
having more service facilities. 

“There will be a further advantage 
to the dealer in that more equipment 
than he would normally carry on 
hand will be available for installation 
from a Key-dealer in a matter of 
hours or less. 

“The Key-dealer will acquire a 
whole new business with his whole- 
sale operation. His installation and 
service work is certain to increase as 
many dealers may contract for com- 
plete ‘package’ installations. If he 
handles fuel oil, numerous new cus- 
tomer lists will be his for the ask- 
ing. 

“The factory will benefit by a well 


ovens that operate automatically by 
an electric timer and clock. Interior 
lights go on when the user opens the 
doors. Each oven has a fast broiler 
located at waist height. 

Other sales points of this range 
are a fast surface cooking unit, com- 
bining a small diameter with in- 
tense heat; two electric receptacles 
for small appliances; two drawers for 
storing cooking utensils; and a high 
control panel giving good visibility. 

Selling aids and mailing mate- 
rials available to dealers are a silk 
window display banner; an “instant 
heat” demonstrator that shows the 
customer how the electric surface 
units begin cooking in less than 
seven seconds; a shadowgraph de- 


in many experiments to eliminate 
varying physical reactions resulting 
from changes in temperature and 
humidity. 

The air conditioning for these areas 
will maintain exact levels of 80° F. 
and 50% relative humidity, summer 
and winter, to insure’ consistent 
scientific results. 

Air conditioning throughout the 
remainder of the building—-in this 
case for human comfort and effi- 
ciency—will have somewhat greater 
flexibility. Exterior offices will be 
handled by Carrier’s Conduit 
Weathermaster system which pro- 
vides individual control. 


Two big Carrier centrifugal refrig- 
eration machines will be installed in 
the basement to supply chilled water 
for cooling and dehumidification. 
The total cooling capacity will be 
nearly 1,000 tons. 

In addition to these and a recip- 
rocating refrigeration unit of 30 tons 
capacity for air conditioning animal 
spaces, 11 independent units will be 
installed in cold rooms in the re- 
search wing to maintain a precise 
2° C. for storage of serums and 
other materials. 

Creighton-MacDonald is the gen- 
eral contractor, and the mechanical 
contractor is the Evans-Hailey Co. 


pent And in the gg F = coordinated and closely-knit dealer- monstration kit illustrating the effi- 
public service an ermometer distributor network with greatly in- ciency of electric cooking compared ‘or Il ooli Filt: 
offered by Frigidaire and Haesloop’s.” creased retail and service facilities with fee types; and a Bese ~ il- bi a weer bas. ia ae Pes oat rine 


Copy said in part: “As a protection 
for you and in appreciation for your 
wonderful acceptance of Frigidaire 
products, which has helped us _ be- 
come Elmira’s leading appliance 
dealer, we are offering this public 
service absolutely free. 

“Make sure you are receiving the 
maximum benefits from your present 
refrigerator. Just stop in to Haes- 
loop’s or fill out the handy coupon 
below, and we will personally present 
you with a free Refrigeration Secur- 
ity Check and a Cold Gauge Ther- 
mometer.” 


and on the spot wholesale supervision 
and warehousing. All along the line 
larger sales should be the result,” 
Davison stated. 

“Test case” Key-dealers who have 
already been established and are now 
operating under the new plan are: 
C. A. Breed Co., West Newton, Mass.; 
F. C. Haab Co., Inc., Philadelphia; 
and Suburban Fuel Oil Service, Inc., 
Mt. Vernon, N. Y. 

Early reports from each indicate 
that the plan is working smoothly 
and promises to be successful, 
Davison said. 


a 
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lustrated folders for mailing. 


Myers To Head Western 
Branch for Phelps Dodge 


SAN FRANCISCO —Edward A. 
Myers, former manager of the Oak- 
land branch of Hinshaw Supply Co., 
has been appointed district office 
manager here for Phelps Dodge 
Copper Products Corp. 

Myers served as manager of Hin- 
shaw’s Oakland branch from March 
of 1950 to February, 1951. From 
1947 to 1950, he was a sales engi- 


For all Federal Agencies ... 


trine’s 20-year-life construction . . 
Super Storage. . 


COOLERS FOR MESS HALLS — CAFETERIAS 


“DO” Orders are Vital ! 


Piltrine products meet government specifications. 


Promote your own condensing unit sales with Fil- 
- high capacity .. 
-» more than 40 years’ dependability. 


g units 


Sell your condensing unit with Filtrine 

Stainless Steel or Duco finished cabinets, 

equipped to suit with top/side shelves, 

bubblers, glass-fillers. Can be Taste- 

Master equipped to remove chlorine, 
Taste-Master rust, sediment from water. 


neer for the same firm. 


Fair Trade Bureau Aims 
At Strengthening Laws 


NEW YORK CITY—The Bureau 
of Education on Fair Trade, com- 
posed of representatives of a number 
of trade groups having a stake in 
fair trade pricing, has laid plans for 
a “grass roots campaign” to put the 
matter before Congress as soon as it 
reconvenes in 1952. 

The bureau wants the Miller-Tyd- 
ings Act amended so that it will 
again be an effective law in maintain- 
ing fair trade prices. It was weak- 
ened early this year when the U. S. 
Supreme Court ruled the non-signer 
clause invalid. The non-signer clause 
required dealers who had not signed 
fair trade agreements to uphold fair 
trade prices anyway when other deal- 
ers in their community had signed 
such agreements. 

The bureau at a recent meeting 
decided to organize committees in 
every state which in turn would form 
“task forces” of retailers at the com- 
munity level to work for fair trade. 

The bureau also decided to set up 
an information service to provide re- 


COOLERS FOR X-RAY & PHOTOGRAPHY 


Sell your condensing unit with Filtrine models re- 
peatedly named by V.A., Signal Corps, Air Force, ete. 
for X-ray and photo-labs. Under counter design and 
floor-mounted models with stainless steel work-table 
top. Filters (extra) to prevent scratched and pin-holed 
negatives. 


PACKAGED CIRCULATING CHILLED WATER SYSTEMS 
Sell your condensing unit! Systems for drinking or 


processing water—completely packaged with pump, 
controls, your condensing unit factory installed. 
* Capacities 5-400 g.p.h.; storage 5-150 gals. Filters 
and Rectifier-Dechlorinators (extra) to insure taste- 
free, sparkling water. 


REMOTE COOLERS 


Sell your condensingg unit with 
remote models for new and 
replacement jobs —all applica- 
tions. Capacities 10-1000 g.p.h.; 
storage 7-300 gals. Filters, 
Rectifier-Dechlorinators _avail- 
able for all sizes. 


PH-25 


‘ for 
i TEMPERATURE 
INDICATION 


Model “’V” is one of many Auto-Lite 
dial thermometers made for industry. 
The outline drawings show how this 
temperature indicator can be adapted 
to meet specific needs through various 
standard mountings. Send for our new 
Catalog No. G-143-B of Auto-Lite dial 
indicating and recording thermometers. 


THE ELECTRIC AUTO-LITE COMPANY 
INSTRUMENT AND GAUGE DIVISION (Dept. D) 
TOLEDO 1, OHIO 
NEW YORK * CHICAGO * SARNIA, ONTARIO 


Typical ‘Packaged’ 
Circulating Chilled Water System 


MODEL 
yet" 


Remote Model Coolers 


Get our new “How fo Sell DO Jobs’”—write Dept. iF! 
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Extensive Use of Refrigeration Highlights Market 


RIGHT: Meat rail runs from 

front entrance of store 

directly into large walk-in 
cooler at rear. 


LEFT: How defrosting of 
freezer room is accom- 
plished by Thermobank sys- 
tem is explained to Ben- 
jamin Weiner (left), market 
owner, by John Santoro of 
fhe Santoro Bros. contract- 


ing firm. 


Cooler Allows Customers To Buy, 
Store Meats In Large Quantities 


BROOKLYN—Extensive use of re- 
frigeration is made in the new retail 
and wholesale meat market which 
Benjamin Weiner is opening here 
just a few doors from his present 
“Shop with Confidence” market. 

Besides five Hill display cases and 
a four-door reach-in, Weiner will 
make use of two sizeable walk-in 
coolers plus two more walk-ins lo- 
cated in the basement. The installa- 
tion was made by Santoro Bros., 
refrigeration contracting firm here. 

The market does such a volume of 
business that a complete run of over- 
head rail has been installed. This 
extends from the front entrance back 
aio..g one side of the market td the 


© 


REFRIGERATION: 


COMMERCIAL 


Packaged Air 
Conditioning Units 
2 to 15 Tons 


Condensing Units 
14 hp. to 40 hp. 


Curtis Refrigerating Machine Division 


of Curtis Manufacturing Company 
1912 Kienlen Ave. St. Lovis 20, Mo. 
Established 1854 


coolers at the rear. At this location 
all deliveries have to be made from 
the street, which explains why the 
rail was installed this way. 

By means of the two _ walk-in 
coolers on the first floor, Weiner, 
who’s been in the meat business 27 
years, keeps his poultry separated 
from the meat. The poultry cooler is 
10 by 10 by 11 ft. high. The floor is 
lined with metal and has a drain. 

Next to this is the large meat cool- 
er, which measures 12 by 20 by 11 
ft. high. Special shelving is installed 
on three walls of the meat cooler to 


On the shelves will be placed kas- 
kets that will hold 50 to 75 Iss. of 
frozen meat. Good customers who 
want to purchase this much or more 
at a time will be permitted to store 
the meat in the freezer at no extra 
charge. Weiner figures this for very 


short-term storage, probably not 
much more than a week, and thinks 
the free service will appeal to some 
of his customers, especially the 
smaller wholesale purchasers. 


High side equipment for the in- 


‘stallation consists of four Brunner 


condensing units in a double-deck 
arrangement at the rear of the 
basement next to the freezer room. 


Carrier Installs Job 
At Solvay Process Div. 
For Chlorine Production 


SYRACUSE, N. Y.—A big new 
Carrier all-centrifugal chlorine con- 
densing installation to provide ex- 
panded production capacity at Allied 
Chemical & Dye Corp.’s Solvay Pro- 
cess Div., Solvay, N. Y., was an- 
nounced by Carrier Corp. 


Carrier officials said the installa- 
tion will use four centrifugal refrig- 
eration compressors arranged in two 
directly staged systems. Chlorine 
condensing is the final step in chlo- 
rine production. 

The low stage centrifugals will be 


used to condense tail gases from. 


the high stage units. Centrifugal 
compressors were specified by Sol- 
vay Process engineers for tail gas 
recovery as well as for the primary 
condensing operation. High recovery 
of chlorine gas is expected. 


Carrier officials said that with this 
contract, condensing capacity sold or 
installed by Carrier Corp. for chlo- 
rine production since the outbreak of 
the Korean War totals nearly 2,500 
tons. 

This over-all total indicates that 
a substantial start has been made on 
the 3,000-ton per day expansion of 
the nation’s chlorine facilities urged 
by the Defense Production Adminis- 
tration a year ago. 


Contracts under consideration with 
various chlorine producers are ex- 
pected to provide for another thou- 
sand tons of condensing capacity for 
this important chemical within the 
next few months, the officials stated. 


Survey Shows Supermarkets’ 
Biggest Profits Are from 


Refrigerated Items 


PROVIDENCE, R. I.—A study of 
seven large supermarkets here indi- 
cates that the stores’ biggest profits 
in nearly every case come from the 
sale of refrigerated products. 

Conducted by Progressive Grocer, 
the study covered the last 12 weeks 
of 1950. Pertinent figures from the 
study follow: 


Percentage 
of Total Gross 
Store Profit 
Volume 
All store commodities 100.00% 18.23% 
BN F400 CRs 050 000% 34.39 20.4 
WE vb aieds os 6 ase 10.71 26.85 
Dairy products ..... 9.10 13.82 
Bakery goods ...... 4.97 20.03 
Frozen foods ....... 2.18 19.35 
All grocery items .. 38.65 14.65 


Sunroc’s Houston Office 


Moves to New Location 


HOUSTON, Tex. — Sunroc Co., 
manufacturer of electric water cool- 
ers, has moved its Houston offices 
and service facilities into much 
larger quarters in the M & M Bidg., 
according to Carl A. Pierson, south- 
west district manager. 

“The move was necessitated by our 
vastly expanded sales and service 
volume in the past three months,” 
stated Pierson. “We will now be able 
to meet the demands created by 
Sunroc’s growing acceptance in the 
great Southwest territory.” 

The division supervises all sales 
activities throughout Texas, Okla- 
homa, New Mexico, Colorado, Ar- 
kansas, and Louisiana. 


gain full advantage of the space.’ , 


Both of these coolers are prefabri- 
cated Hill units. 

Down in the basement of the mar- 
ket is a 10 by 20 by 8 ft. cooler 
which Weiner will use chiefly to hold 
extra stock required around the 
holidays when meat purchases run 
considerably higher than normal. 

Next to this is a large freezer 
room measuring 20 by 10 by 8 ft. 
which is refrigerated by means of 
a Kramer Thermobank _ system, 
chiefly for storage of frozen turkeys. 

Weiner, however, intends to use 
this low temperature walk-in for the 
convenience of his customers, and 
for this reason is having special 
shelves built in the freezer. 


INSTALLATION 
EITHER 
ON REAR WALL 
OR 
EXTREME END 


ture even though the doors remain open. 


Extremely i capaci 
of the cabinet. , 


MODEL 


SURFACE 
NO. SQ. FT. Ww 


marenee — basen tel 


DIMENSIONS 


130-DB 


37.24 


203/," 


190-DB 


61.83 


2034" 


260-DB 


See - HAMMOND ." INDIANA © 


77.25 


203," 
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MODULATING PILOT CONTROLS « 


and ithe Only 


For All Sizes and Types of Refrigeration and 
Air-Conditioning Applications 
Sporlan Manufactures 
SOLENOID PILOT CONTROLS 
REFRIGERANT DISTRIBUTORS 
CATCH-ALL FILTER-DRIERS 
THERMOSTATIC EXPANSION VALVES with 
FLOW MASTER ELEMENTS AND SELECTIVE CHARGES 


SPORLAN VALVE COMPANY 
ST. LOUIS 17, MO. 


SOLENOID VALVES « 


STRAINERS « 


7525 SUSSEX AVE. »« 
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They'll Do It Every Time... . By Jimmy Hatlo 


Sever BEEN TO THE 
RITZ PALMS IN HONOLULU? 
BEST FOOD I EVER ATE>-- 


YY HOW ABOUT I KNOW ONE Uf WORKED IN THAT 
FISHEGG GROVE IN Vf PLACE THE LITTLE }\/ HONOLULU MOUSETRAP 
TIBET? SAY, TALK <7\ GUY IS GONNA GO~ /| THEY’RE TALKING ABOUT~ 
ABOUT. FOOD-HOW RIGHT INTO_HIS I pe Neg 


OR THE RED GOOSE_IN < / ABOUT THE MONOCLE A WALLET TO PAY 
HAVANA ¥ DELICIOUS . a 
SEEN THERE ® CLUB IN CAIRO? THE CHECK: 
>= f 
THEM TWO WORLD 
ia NO-NOPE- TRAVELERS ATE j \ 
NEVER BEEN ENOUGH TODAY 7 
THERE NEITHER» LIKE THEY WASN'T @- 
is : GONNA EAT FOR MI 
> 
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ie N F . “ 2S 
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PPLIED PYSCHOLOGY. 
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ye] | SUCH GOURMETS PAY FOR 
= N JUST AN ORDINARY MEAL = 
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Do You Have ‘Both Feet On The Ground’? 


REG. U.S. PAT. OFF, 


7 KRAMER 


The unquestioned standard of the industry 


for complete automatic defrosting 


at temperatures below 32° 


WRITE FOR BULLETIN R-124 
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“I have always felt that whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.'"—Charles A. Dana. 


Where Your Money Goes 


According to the Congressional Committee on Expenditures 
in the Executive Departments, between July 1, 1950 and Jan. 1, 
1951 the total number of employes in the Executive branch of 
the federal government increased by 219,494—to 2,165,362. There 
were approximately 125 working days in the last six months of 
1950, during which employment by the Administration shot up- 
ward at the rate of better than 1,000 employes per day. 

The Congressional Expenditures Committee pointed out in 
its report: “In addition, a number of new defense mobilization 
agencies and emergency departmental components have been es- 
tablished during that period (last six months of 1950) which will 
continue to show increased personnel assignments as the respec- 
tive programs advance.” 

What are some of these new agencies? 

Well, there’s the ODM (Office of Defense Mobilization) ; and 
the DMB (Defense Mobilization Board) ; and the ESA (Economic 
Stabilization Agency). 

And the WSB (Wage Stabilization Board); and the DPA 
(Defense Production Administration); and the NPA (National 
Production Authority). 

And the DTA (Defense Transport Administration) ; and the 
PAD (Petroleum Administration for Defense); and the DSFA 
(Defense Solid Fuels Administration). 

And the DFA (Defense Fisheries Administration) ; and the 
DEPA (Defense Electric Power Administration) ; and the SACB 
(Subversive Activities Control Board). 

And the DMA (Defense Minerals Administration) and the 
ORA (Office of Requirements and Allocations); and the OMF 
(Office of Materials and Facilities) ; and the FDB (Food Distribu- 
tion Branch) ; and the FCDA (Federal Civil Defense Administra- 
tion). 

And another ODM (Office of Defense Manpower); and the 
DSCR (Division of Selective Credit Regulations); and the EPS 
(Emergency Procurement Service). 

NOW (that’s a word, not another department) there is every 
indication that even before this appears in print, other newly- 
created agencies will call for further manpower, and woman- 
power, too. 

The Executive Expenditures Committee noted in its report 
that as of Jan. 1, all departments and agencies reported a total 
of 1,875 “operating components” to which personnel assignments 
were made. That total compares with 1,880 “components” in- 
cluded on July 1, 1950, and’ the 1,816 in the committee’s report of 
Sept. 1, 1948,—upon which the studies of the Hoover Commission 
were based! In other words, there were 59 more units doing 
business less than two years after the Hoover report—although 
that organization pronounced that the 1,816 were far too many 
at that time! 

Suggestions offered by the Joint Committee are interesting. 
The committee proposed that no request for a substantial increas? 
in civilian employment be granted to any executive agency o* 
department until the National Security Resources Board hal 
determined: 

(1) That the agency or department was working in “max:- 
mum cooperation with. other agencies.” 

(2) That is was operating with “maximum utilization of 
personnel.” 

(3) That its manpower requirements were “more vital t? 
the national security than any competing demands by the armel 
forces, other government agencies, or industry, agriculture, an 
professions engaged in essential production.” 

These suggestions, naturally, are too sensible to be adoptec. 
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E TO SMART ADVERTISING AND 


MERCHANDISING PRACTICES 


This series of articles comprising ideas and principles for the small 
retail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 
Thompson Co., one of the largest advertising agencies. Out of his 
experience embracing all types of advertising and merchandising he 


brings his counsel to the small businessman. 


By James D. Woolf 


I: Isn’t Size That Puts 
FP dl In Advertising 


4 recent Salesense article of mine 
ec: led attention to the many success- 
fi enterprises, national as well as 
lc al, that have been built with small- 
sj ice advertising. 

Salada Tea, Tabasco Sauce, Schill- 
inz Vanilla, Lea & Perrins Worcester- 
shire Sauce, Angostura Aromatic 
Bi‘ters, Horlick’s Malted Milk, Jones 
Deiry Farm Sausages, and Kool-Aid 
Scft Drink Flavors are only a few of 
the food specialties that have won 
national recognition largely with ad- 
vertisements of small sizes—three or 
four inches over one or two columns. 
In the proprietary field, the small 
unit of space, which is the rule rather 
than the exception, has made fortunes 
for advertisers. 

This article has stirred up more 
interest than anything I have ever 
written. My mail indicates that many 
advertisers (or would-be advertisers) 
have the question of small space very 
much on their minds. One letter in 
particular (from a brewer) intrigues 
me, and I should like to quote it in 
full. The sales manager of this com- 
pany writes as follows: 

“The argument regarding the rela- 
tive value of large advertisements 
versus small advertisements goes on 
and on, and it never seems to get 
any nearer a definite conclusion as 
to whether it is better to have more 
but smaller advertisements or fewer 
advertisements. 

“The question I would like to ask 
you is this: What chance do you 
think a brewer would have using a 
high frequency of small advertise- 
ments when the major competition 
from other brewers in his market, 
namely ours, is using full pages down 
to 800 lines? 

“Please do not misunderstand me. 
There are some brewers who run an 
occasional advertisement in our local 
newspapers and some of these are 
smaller advertisements. On top of 
this there is a terrific barrage of 
beer sponsored television programs 
coming in from four television sta- 
tions located no more than 50 miles 
away. It is against this sort of com- 
petition that I wonder whether the 
small advertisements would make any 
considerable progress in shaping up 
public opinion toward our product.” 


WHAT SHAPES PUBLIC OPINION? 


This sales manager’s question nets 
down to this: Can I with small units 
of space and high frequency shape 
public opinion in favor of my prod- 
uct? I shall not hazard a guess be- 
cause I have no information except 
that set forth in the letter. But let’s 
take a sort of academic look at what 
the advertising business is all about 
—namely, shaping public opinion for 
@ product. 

What are the forces in advertis- 


ing that shape public opinion? What 
does an advertisement do when it 
persuades a reader (or listener) that 
Product A is more desirable than 
competitive Products B or C? What 
persuades him to try a brand new 
product—Glass Wax, say, or Hada- 
col? Currently there seems to be no 
agreement on this question, but it 
has always seemed to me that the 
answer is pretty simple. 

Profitable advertising sells benefits. 
Consumers believe they are buying 
benefits when they put down their 
money for a given product. A public 
opinion favorable to the product has 
been shaped in their minds. Profit- 
able advertising sells benefits by ap- 
pealing—sometimes covertly, some- 
times overtly—to human dissatisfac- 
tions. It’s as simple as that. 


THE THEORY OF SOCKO 
Now there are various theories 
about how to implant “benefit ideas” 
in the consumer’s mind. Very popu- 
lar now is the theory of IMPACT, 
or SOCKO. This theory holds that 
the bigger the space, the redder the 


ink, the larger the type, the shriller © 


(“Socko” 


theory holds that 
bigger the- space, the greater the 
impact on the reader.) 


the 


the pitch, the more atomic will be 
the explosion on the reader’s con- 
sciousness. Presumably this theory 
holds to the notion that IMPACT is 
a more potent opinion-shaper than 
high frequency. 

But I gather from my brewery 
correspondent that he doesn’t have 
enough dough to buy IMPACT, or 
SOCKO. What then? Does the “Im- 
pact School” of advertising thinkers 
hold that all is lost? Is it impossible 
in this Age of Bigness to go quietly 
about shaping public opinion for a 
product without resorting to nuclear 
fission ? 

It is my conviction that it isn’t 
the size of the space that puts PULL 
into an advertisement. At least, size 
is not the most vital consideration. 
Dr. Samuel Johnson said two cen- 
turies ago that “the soul of the ad- 
vertisement is the size of the 
promise.” In other words, the size 
of the promised benefits. 

I have no doubt that huge units 
of space tend to achieve certain de- 
sirable results for the advertiser— 
they stimulate the sales force, they 
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New Edition No. 155 


DEPENDABOOK 


for Fall and Winter—1951-2 
Over 9,000 Refrigeration 


PARTS and Supplies 


$ 


Illustrated 


_ at rock-bottom prices. The DE- 
. PENDABOOK is a big help in 
ordering, and'will save 
you money, too... 
Write for your copy 
—on your letter- 
head—NOW! 


WHOLESALE 
ONLY 


--(134 LAFAYETTE ST 
NEW YORK 13, N.Y. 


impress the trade, and very likely 
they enhance the importance of the 
product in the eyes of the reader. 
But they do not shape public opinion 
for a product when and if Dr. John- 
son’s “soul of the advertisement” is 
not in the copy. Huge size and red 
ink and thunderous pitch and clamor 
are not substitutes for promised 
benefits. 


KEY TO SUCCESS— 
THE PRODUCT 


Earlier in this piece I backed 
away from hazarding a guess about 
what my brewery friend ought to do. 
But I’ve changed my mind and am 
going to make an “iffy” recom- 
mendation. 

If this brewery makes a superior 
product, a beer at least as good as 
the best of its competition, a beer so 
satisfactory that it enjoys a good 
rate of consumer repeat— 

—and if it can promise a con- 
sumer benefit, even a small one, that 
appeals to consumer dissatisfaction 
or hankering— 

—I believe that a long series of 
small advertisements, or perhaps 
radio spots, or both, repeated with 
great frequency and making the 
same benefit promise over and over 
and over again, will in time shape a 
favorable public opinion for this prod- 
uct and produce a profitable volume. 

If, as against this, the advertise- 
ments were merely to show a likeness 
of the bottle and label it ‘“‘The Beer 
of the Year,” or “The Beer Without 
Peer,” or some other such soulless 
vacuuity, the chances for success are 
not so good. 

This seems to be a good time to 
say again what I’ve said so many 
times before. The finest possible 
guarantee of the success of any ad- 


vertising campaign is a product so 
superior that a consumer benefit can 
be promised to a reasonably substan- 
tial segment of the market. (It 
should be remembered that a prod- 
uct’s consumer benefit need not be 


u 


(“ ...@ long series of small adver- 
tisements repeated with great fre- 
quency will, in time, shape a 
favorable public opinion for a 
product... .”) 


universal in its appeal. Not every- 


body likes caviar, or rare beef, or 
an onion in his Martini.) 

Give me that kind of a product— 
a product that permits me to write 
advertisements with a Dr. Johnson 
“soul’—and I won’t worry too much 
about the size of the space. If you’ve 
got plenty of money in the bank, we 
might want to combine PROMISE 
and IMPACT and sweep everything 
before us. But if, like my brewery 
friend, you can’t afford SOCKO, what 
you can do with small space may 
surprise you. 

The power of frequency, inciden- 
tally, is sometimes overlooked. The 
effectiveness of radio advertising, 
imbecilic though much of it is, is 
largely due to the high frequency of 
the broadcasts. Promising a benefit 
day after day, over and over again, 
even in 30-second spots, can be a 
tremendous force. 


SLANTS 


on Service 


Evaporative Condenser on 
Roof May Need Check Valve 


Where an evaporative condenser 
and receiver are mounted on the 
roof, the receiver may reach a tem- 
perature exceeding that of the build- 
ing’s interior by several degrees 
during the off cycle, especially if the 
receiver is exposed to the sun. 

Any increase in temperature of the 
receiver during this off cycle will 
result in liquid refrigerant flashing 
into gas and an increase of pressure 
corresponding to saturated condi- 
tions at the new temperature, cau- 
tions General Electric Co. 

This refrigerant vapor may con- 
dense in the cooler portion of the 
discharge line inside the building and 
collect at the compressor if the hot 
gas line is free draining from the 
point of condensation to the com- 
pressor. This may result in breaking 
of valves and oil pumping, or stalling 
and overheating of the motor. 

Installation of a check valve in 
the hot gas line near the inlet to 
the evaporative condenser will pre- 


vent these conditions. 
* * ok 


Oil Level Must Be Right 


Oil is absolutely essential as a 
lubricant, but too much oil can be as 
bad for a compresor as too little. If 
the level of oil is maintained above 
the indicated normal level, the com- 
pressor crankcase will be hotter than 
it should be. 


Model 207C Adjustable 
Superheat Thermostatic 
Expansion Valve. New, 
advanced A-P design. 
For all temperature ap- 
plications, without 
Justment. 


POSITIVE Control on 


ANY Application! 


Model 207C can be fur- 
nished with external 
equalizer if desired. Two 
sizes: up to 4 ton and 
up to 1 ton Freon 12, 


usual? Yes; but typical of the efficienc 


Here’s positive and convincing proof of the efficiency 
of A-P Liquid Charge. In the unit pictured above, 
there is a 54 degree difference between valve and bulb 
—and the valve is mounted upside down! Despite 
these conditions, the bulb provides perfect control. Un- 
f and de 
bility you can expect from A-P Liquid-Charged 


Compact design for easy 
installation. 


[GI pependable Liquid Charge 
Gives You POSITIVE Control 


on Any Application =at Any 
Temperature=In Any Position! 


When you use an A-P Liquid-Charged Thermostatic Expansion Valve — 
like the new, advanced Model 207C—you “tame” your toughest applications! 

Because — no matter what the application — you get dependable, 
accurate control with an A-P Liquid-Charged Valve. You can install it 
right side up — upside down — sidewise — or at any angle required by 
the installation. You can install it in any ambient temperature, either 
warmer or colder than the thermo bulb — or place it either higher or lower 
than the bulb; you'll still get accurate, POSITIVE control! 


And besides, you don’t need one valve for low temperature — another 
for commercial temperature — and still another for air conditioning. 
ONE A-P Liquid-Charged Valve can be used for ANY application. Get the 
story on the new Model 207C and other A-P Liquid-Charged Valves—today ! 


nda- 
alves! 


A-P CONTROLS CORPORATION 


(formerly Automatic Products Company) 


2460 N. 32nd Street @ Milwaukee 45, Wisconsin 
Export address: 13 E. 40th St., New York, N. Y, ¢ In Canada: A-P Controls Corporation, Ltd., Cooksville, Ontario 


Stocked and Sold By Good Refrigeration Wholesalers Everywhere @ Recommended and Installed By Leading Refrigeration Service Engineers 
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international Harvester Refrigeration Sales Campaign Goes 
Over the Top; All-Expense Vacations Provide Incentive 


CHICAGO—A refrigeration sales 
campaign designed to sell 70,000 re- 
frigerators and freezers during the 
61 days of August and September, 
resulted in 115,665 sales—165.2% of 
national quota and an all-time record, 
International Harvester Co. an- 
nounced recently. 

The incentive campaign, called the 
5/61 campaign, offered prizes to or- 
ganization personnel who sold more 
than their assigned quota. 

Top prize—a 10-day, all-expense- 
paid trip to Miami Beach, Fla., and 
Havana, Cuba—was awarded to the 
leading district and _ distributor’s 
dealer, zone manager, and distribu- 
tor’s salesman in each district, as 
well as to winning district and dis- 
tributor personnel in each of the 
company’s six sales regions and 
officers of the winning region. 

More than 500 winners, including 
their wives, took the trip which 
started in Miami Beach on Mon- 
day, Nov. 5. After a program of en- 
tertainment in the Florida resort 
center the party sailed on Nov. 7 on 
the chartered S. 8S. Florida for Ha- 
vana. 

In the Cuban capital, Harvester 
reserved the famous Nacional hotel 
for its guests and planned a program 
of entertainment and _ sightseeing 
which ended with the return to the 
mainland on Monday, Nov. 12. 

The Northwest sales region with 
216.6% of quota led the regional 
competition. All regions exceeded the 
quota with Southwest’s 198.6% next 


in line followed by the Eastern with 
159.2%; Western 151.2%; Southern 
134.5%; and Central 134.2%. 

In the regional distributor com- 
petition Equipment Distributors, Inc., 
Boston, and The Kane Co., Colum- 
bus, Ohio, were tied for first in the 
Eastern Region with 205.0% of 
quota. 

Bruno-New York, Inc., with 
169.8%, and Stern & Co., Hartford, 
with 166.2%, were runners-up among 
the 17 Eastern Region distributors. 

Dulaney’s of Oklahoma City with 
a mark of 288.3% of quota led the 
Southwest and were closely pressed 
by Nunn Electric Supply Corp. of 
Amarillo with a 258.6% record. 

B. P. McDavid & Sons, Inc., of 
Birmingham, sold 204.7% of quota 
to beat out McDonald Brothers, I-H 
Memphis distributor, who had 197.7% 
in the Southern. Smith-Morley Co., 
Salt Lake City, with a 217.9% score 
topped Thomas Distributing Co., Los 
Angeles operation, which had 192.5% 
to win in the Western Region. 

Winning districts in the I-H sales 
regions were as follows: Central— 
Kankakee, 240.0 and _ Springfield, 
220.2; Eastern—Columbus, Ohio, 
217.1; Southern—Birmingham, 204.7; 
Southwest—Topeka, 305.2; North- 
west—Billings, 366.1 and Fort Dodge, 
352.2; and Western—Salt Lake City, 
217.9. 

Management personnel of the dis- 
tributors and I-H_ sales districts 
all made the trip together with the 
over 100 winning dealers who won 


their individual district and distribu- 
tor competition. 

According to R. H. Burnside, as- 
sistant manager, general sales of 
Harvester, the 5/61 campaign sales 
volume would have attained a still 
higher figure if there had not been 
shortage of product in many areas, as 
the result of curtailed production due 
to government restrictions. 


Joske’s Opens $250,000 
Appliance Jubilee with 
Unusual Sales Stunts 


SAN ANTONIO—During a recent 
week, major appliance department 
heads and sales personnel at Joske’s 
main and appliance branch stores 
here were wearing flashy, shiny 
neckties. And they couldn’t take them 
off during working hours until indi- 
vidual quotas were reached. 

This was just one of the stunts 
dreamed up for the store’s ‘$250,000 
Appliance Jubilee Sale.” 

The event was kicked off at a 
breakfast at the Menger hotel. It 
was given initial promotional support 
with a newspaper double-spread and 
two other full pages of advertising, 
together with radio and TV coverage. 

Appliances displayed in nine street 
windows were tied in with showings 
of ready-to-wear apparel which could 
be worn while using one of the ap- 
pliances or watching television. 
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She'll love the year-in, year-out dependability 
of its TECUMSEH Hermetic unit 


Yes, she finds it easy to love the smart new refrigerator that _ operating cost. Here are just a few of the many reasons for 
has just entered her home. She loves it for its beauty, for its 
modern up-to-the-minute conveniences, its smooth, vibrationless 
operation. 
But the nice thing about it is that she'll love it more and 
more as the years go by. For, long after it has lost its “brand 
newness”, she will be loving it for the faithful service it has 
given through the years—thanks to the _precision-built 
“Tecumseh Hermetic Unit with which it is equipped. 


For Tecumseh Hermetic compressors are famous the world 
ver for their long-lasting, trouble-free performance, their low 


TECUMSEH PRODUCTS 


TECUMSEH, MICH. 


their superiority: 


TECUMSEH PRODUCTS COMPANY, TECUMSEH, MICH. 
EXPORT DEPT.: 2111 WOODWARD AVE., DETROIT, MICH. 


Large, oversize bearings; counterweighted crank-shafts; 
super-finished bearing parts (+.0001”); Chieftainized con- 
necting rods and pistons; simple and positive motor controls; 
leakproof motor terminals, 

Many models include both fan-cooled and static condenser 
type units. In various combinations of compressors, motors 
and condensers, they cover the entire range of applications 
from 1/9 h.p. to % h.p. 

Write for complete information. 


World's largest inde- 
pendent producer of 
compressors and con- — 
densing units for the 
refrigeration industry. 


View from the living room of one of 400 trailers purchased by three construction firm 


fo house their employes while working on the McNary dam, 


Umitilla, Ore.  Full-siz. 


6-cu. ft. refrigerator is part of the standard equipment in each trailer. 


Home Away from Home 


Construction Firms House Employes In 400 
Fully-Equipped Trailers at Oregon Dam Site 


UMITILLA, Ore.— Four hundred 
trailer-coaches completely equipped 
even to a refrigerator are housing 
construction employes working on 
the McNary dam. 


The trailers were purchased by the 
three construction companies which 
have joined forces to build the dam 
on a Columbia river site near here. 


These deluxe “homes on wheels,” 
a far cry from the old shack-type 
housing frequently found on _ con- 
struction projects of this type, are 
regular production-line models built 
by the Spartan Aircraft Co. of 
Tulsa, Okla. The construction com- 
panies felt that by using this type 
of trailer, they could get speedy de- 
livery and cut down maintenance 
costs. 


The trailers are designed to pro- 
vide many of the conveniences of 
modern household living. They are 
fully insulated top to bottom, and 
roomy enough to accommodate four 
people comfortably. Two side doors 
located at either end of the trailer 


provide access to the ultra-modern 
interior. 

Of particular interest is the com- 
pact and functional design of the in- 
side, with plenty of working room 
and storage space. The Frigidaire 
refrigerator, for example, is a full 
6-cu. ft. size especially suitable for 
the small kitchen space. 

Inside walls and ceiling are con- 
structed of polished natural-finish 
plywood. Furniture in the living 
room is of modern decor, with 
modern lighting fixtures. The bed- 
room at the rear provides comfort- 
able sleeping quarters for the occu- 
pants and has its own private en- 
trance by way of the side rear door. 
Also included is a bathroom with 
lavatory, toilet, and shower. 

Exteriors of the trailers are 
covered with aluminum, and hinged, 
double-frame windows on all sides 
provide cross ventilation and day- 
light. 

Employes now living in these trail- 
ers have dubbed their park “Silver 
City.” 


A Top Quality Case 
with Plenty of Sales Appeal... 


we ~(Viking’s NEW V-6 
Double Duty Meat Cas 


The new Viking V-6 provides your customers with the finest in a 
quality looking, quality performing double duty meat case. Such 
outstanding features as these help you sell more, profit more: 


More Space. . 
platter. Extensible. 


. Extra wide bottom display shelf holds larger 


More Sizes Available. . . 4’, 6’, 8’ and 10’ lengths in 26” width 
refrigerated by Norsair* cooling; 10’ and 12’ lengths in 31” 


width cooled by gravity coils. 


More Beauty and Durability . . . Sturdy, protective cart rail; 
fluorescent lighting; better hardware; extra-strong wire display 
shelf; porcelain inside and out; Thermopane glass. Both top and 


bottom of case refrigerated. 


Proved Viking Performance... All Viking Equipment is rigidly 
tested to assure long-life trouble free performance. 


*U. S. Pat. No. 2,466,386 


Viking Franchises Available in a Few Select Territories . . . 


| 


Mail Coupon TODAY 
for Complete 
Sales-Building 
Information 


SINCE 1904 | 
| wi. 


VIKING REFRIGERATORS, INC. 

7500 Wilson Avenue 

Kansas City, Missouri 

() Send me free literature about the Viking V-6. 
CJ Tell me about the availability of a Viking franchi:: 
in my area. 


| Firm 


VIKIN 


7500 Wilson Ave., Kansas City 3, Mo. } 
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Natural Gas Priority 
Set at Local Level 


WASHINGTON, D. C.—The prob- 
lem of a priority system for natural 
gas for essential industries can be 
}.andled by the operators on a local 
tasis and they can do a better job 
«f averting gas shortages than the 
j‘etroleum Administration for De- 
f:nse could do, C. P. Rather, assist- 
¢~at deputy administrator, said after 
e meeting of the Interior Depart- 
y ent’s Gas Industry Advisory Coun- 
cil. 

P.A.D. had tried to draft a regula- 
ton which would protect essential 
} dustries which have gas contracts. 

Most companies have enough lati- 
tide to take care of essential plants 
cver those which are less essential. 
Companies which cannot handle the 
ycoblem themselves can come to 
}. A.D. and if necessary obtain a 
c rective covering specific situations. 

It is the responsibility of the ‘“in- 
torruptible” customers to have a 
s andby fuel on hand. 


4 
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- Backed by more than 40 years 
of air cooling experience . 


“TYPHOON Air Conditioning Co., Inc. 


794 Union Street, Brooklyn, N.Y. 
oo eee Se. Se Sess ‘ 


LARKIN TURRET HUMI-TEMP 


The acid test of any product is 
performance. That’s why you 

find Larkin products used so 
widely for so many different re- 
frigeration and _ air-conditioning 
applications. Users know from 
past experience that they can count 
on Larkin for top performance— 
day in, day out—year in, year out. 

a 


Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils —Direct Ex- 
pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


herent OF THE NATION’S FOOD SUPPLY 


Humidifier Association 
Formed by Winter Air 
Conditioning Group 


CLEVELAND — Formation of a 
new professional society to be known 
as the “Humidifier Association” has 
been announced by members of the 
executive committee. 

The committee members are all 
executives of companies actively en- 
gaged in research in winter air con- 
ditioning. They are: Marion Levy, 
Viking Air Conditioning Corp., Cleve- 
land; Arthur Evans, Skuttle Mfg. 
Co., Detroit; Jack Carr, Maid-O’- 
Mist, Inc., Chicago; and J. W. Gallo- 
way, Automatic Humidifier Co., 
Cedar Falls, Iowa. 

Efforts of the Humidifier Associa- 
tion, as outlined, are planned for 
three separate branches of activity. 

1. Research: Directing and encour- 
aging both engineering and medical 
research into the proper method and 
the effects of the addition of con- 
trolled humidity to parched winter 
air. 

Cited was the research completed 
by doctors at the University of Chi- 
cago. This project reportedly proved 
that a controlled atmosphere of 50% 
relative humidity is lethal to germs 
that cause pneumonia, scarlet fever, 
sore throats, and other ailments. 

2. Training: Instruction to warm- 
air heating dealers on the proper 
installation and sale of automatic 
furnace humidifiers. 

3. Education: A consumer publicity 
campaign is being conducted to in- 
form the homeowner of fuel saving, 
structure preservation, and health 
benefits which can be enjoyed by the 
addition of an automatic furnace 
humidifier. 

The Humidifier Association is at 
312 Ferguson Bldg., Cleveland. 


Canadian Frigidaire 


Suffers $100,000 Fire 


TORONTO, Ont., Can.— Fire at 
Frigidaire Products of Canada Ltd. 
in Scarboro township did almost 
$100,000 damage. 

The fire was confined to a section 
of the building where 600 low tem- 
perature units are stored. About one 
third of these were set ablaze, but 
the building was undamaged. 

The fire broke out in a spot above 
which welders were working on steel 
framework of the yet uncompleted 
building, sparks from the operation 
falling on to the crates below. The 
units were encased in wax paper and 
crated in wood, the fire chief said. 


Honold & La Page To Sponsor 
“Bold Venture’ Radio Program 


SHEBOYGAN, Wis.—Honold & 
La Page, Inc. here has signed to 
sponsor “Bold Venture,” co-starring 
Humphrey Bogart and Lauren Bacall, 
over radio station WHBL, Sheboy- 
gan. 

This marks the first time that 
Honold & La Page, who is a heat- 
ing and plumbing jobber, mill sup- 
plier, electrical jobber, and appli- 
ance dealer, has ever sponsored a 
radio program. 

“Bold Venture,” which is produced 
and transcribed by Frederick W. Ziv 
Co. for sale at the local level, con- 
tains “open” spots in the program 
discs during which the _ sponsor’s 
message can be inserted by the local 
announcer. 
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© JE OF FOUR FREEZE EAZY MODELS 
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THER PROTECTED TERRITORIES ARE NOW AVAILABLE 


FREEZE EAZY 


U. L. APPROVED 


The new low-cost, high-efficiency 
answer to the frozén food display 
case problems of most food stores. 


93” —67" —54” 


all with self-contained F22 sealed units 


UNBEATABLE PRICES 


for full information write to 


FREEZE EAZY 
INDUSTRIES 


1815 Guerneville Road 
Santa Rosa, California 


Omaha Supermarket Chain Features Frozen, 
Cut-Up Poultry In 5-Week Promotion 


Even Rural Area Stores Show Excellent Turnover 


OMAHA, Neb.—A five-week pro- 
motion of cut-up frozen poultry in 
which the packaged chickens and 
turkeys were featured both in small 
open-type refrigerated display cases 
spotted on main traffic aisles and in 
the regular meat display cases 
brought a new record for poultry 
sales at Hinky-Dinky Stores, large 
local chain operating supermarkets 
in Omaha and surrounding territory, 
it was revealed by Wayne S. Bartley, 
chief meat supervisor for the food 
chain. This was the first time Hinky- 
Dinky had offered the cut-up frozen 
turkeys in its stores. 


The promotion was staged in co- 
operation with Ocoma Foods Co., one 
of Omaha’s largest processors of 
frozen poultry. Meat men from the 
Hinky-Dinky markets first attended 
a school of instruction at the Omaha 
Chamber of Commerce, with C. J. 
Clement of Chicago, field represen- 
tative of the Poultry and Egg Na- 
tional Board, serving as instructor. 
The schools were held for two con- 
secutive nights. 


PERSONNEL LEARNS HOW TO 
TRIM, SELL PARTS 


Hinky-Dinky personnel learned 
that wings, thighs, legs, and similar 
parts of the bird can be trimmed to 
make an effective display as well as 
a tasty meat course for top-of-the- 
stove preparation. They learned also 


that the frozen backs and necks can , 
be sold for soup and such economy ~ 


They SEE more... 


dishes. 

Instruction included how to cut up 
the birds, how to display the various 
parts effectively, and the proper 
pricing method. The meat men were 
told how to “sell’’ customers in the 
matter of preparing the more meaty 
parts quickly and easily by braising 
them in a frying pan and then 
simmering on top of the stove. 


Another important phase of the 
instruction centered upon how to 
make delicious boneless rolled roasts 
from the breasts of the cut-up tur- 
keys. 

Bartley stated that heavy volume 
selling of Ocoma cut-up frozen fry- 
ing chickens had become more or 
less of an institution in Hinky-Dinky 
stores, but the appeal of the cut-up 
turkey exceeded the firm’s highest 
expectations. Both the frozen tur- 
keys and chickens scored a decided 
hit during the five-week promotion, 
while the popularity of the items has 
continued well above pre-promotion 
figures. 


FROZEN FOOD CASES USED 
FOR DISPLAY 


The promotion was launched simul- 
taneously in all Hinky-Dinky Omaha 
supermarkets and those in neighboring 
towns and cities with mass displays 
of the yellow and orange packages of 
frozen Ocoma frying chickens. The 
displays were set up in the regular 
meat cases in some of the markets, 
while in others the separate reach-in 
refrigerated cases usually reserved 
for self-service cold meats or smoked 
meats were loaded with the pack- 
aged poultry. 

Open-type cases regularly used for 
frozen foods also were pressed into 
service. These were’ spotted at 
strategic points in the supermarkets 
and loaded with frozen poultry all 
cut up and ready for the pan. As a 
result of the promotion, additional 
self-service cases have been ordered. 

The cut-up chickens were offered 
at one set price during the promo- 
tion as each foul weighed one pound 
and four ounces or slightly more. The 
chickens made a fine self-service 
item since they had the set unit 
price, were conveniently boxed, and 
were displayed where’ customers 
could not help seeing them. The 
firm’s meat men also expressed en- 
joyment of the promotion because 
there was no bother of cutting or 
cleaning, and no weighing and pric- 
ing involved. 


CONSISTENT ADVERTISING 


The frozen poultry was advertised 
consistently, with weekly follow-up 
copy following the big inaugural 
spread. Special boxes still are being 
used in the company’s full-page 
weekly advertisement in the Omaha 
newspaper, calling attention to: 
“Ocoma Fryers, Especially Grown for 
a Tender, Flavorful Chicken Dinner!” 


Hinky-Dinky found that while the 


appeal of the frozen poultry was 
widespread in Omaha and the other 
larger communities in which the 
firm has supermarkets, the surpris- 
ing feature of the promotion was the 
large volume moved in Hinky-Dinky 
stores located in towns in rural 
areas. Even farm families who cus- 
tomarily do most of their chicken 
eating from their own flocks were 
good customers for the frozen prod- 
uct. 


NOT A HOLIDAY SUBSTITUTE 


Clement spent several days in 
Omaha assisting Hinky-Dinky meat 
‘men in starting the turkey merchan- 
dising campaign. He impressed upon 
the meat department personnel that 
they should emphasize to customers 
the fact that cut-up frozen turkey 
gives an entirely new lift to menu 
planning. He also explained that the 
frozen pieces were in no way in- 
tended to replace the whole turkey 
which has become a tradition on 
American Thanksgiving and Christ- 
mas Day feasts. 


Shahid Appliance Co. Opens 


CHARLESTON, S. C.— A. F. 
Shahid & Sons announce the opening 
of Shahid Appliance Co. at 500 King 
St. here. The new firm features a 
complete line of Westinghouse prod- 
ucts. 


Foil Dock Strike 


York Ice Makers Save 
French Liner from 
Iceless Voyage 


NEW YORK CITY—The Liberte, 
flagship of the French Line, sailed 
for France on Nov. 2 leaving in her 
wake a happy solution to what might. 
well have been a serious problem. 
The giant liner, faced with an ice 
famine because of the longshoremen 
strike, was rescued by a York auto- 
matic ice maker. 

French Line officials observed that 
the Liberte was unable to take ice 
aboard during her short stay here 
because of the dockside _ strike. 
Passenger and crew comfort was 
said to be threatened by the ice 
shortage. 

It was disclosed that a_ special 
marine type York automatic ice- 
maker producing 450 Ibs. of «ice 
daily, either crushed ice or 8,000 of 
the cubes “with the hole,” was in- 
stalled aboard the luxury trans- 
Atlantic liner. This ice can be made 
while the ship is at sea or in port. 

When the Liberte sailed her ice 
bunkers were practically up to nor- 
mal capacity although food stocks 
were low, it was learned. All the 
ship’s stores were obtained in France 
as no provisions could be boarded in 
New York harbor during the strike. 
However, according to authoritative 
sources, the luxury liner was provi- 
sioned in lower New York Bay, there- 
by removing the necessity of calling 
at Halifax, Nova Scotia to re-provi- 
sion. Needless to say, no ice was 
taken aboard. 


THEY BUY more! 


OGI5F 
(One of 10 different models) 


TCABINET = 


Sea 


Full Vision Low Tonnies 


MERCHANDISERS 


ACE Merchandisers were designed to do one job and ONE 
JOB ONLY — Sell merchandise fast! That is why you see 
more and more ACE units in busy stores throughout America. 
Certainly it takes a lot of engineering know-how and a terrific 
amount of styling research . . . the end result speaks for itself, 
for store owners everywhere say, “The busiést place is around 


the ACE!” Where there’s action there’s PROFIT! 


ls a 
ae | 
ee FiZ i 


3 We want you fo know more about ACE Cabi- 
nets. Drop us a line for complete information 
on the greatest PROFIT line in the country. 


Ace Cabinet Corp. 


New Bedford, Mass. 


Please address all inquiries to: Exec. Sales Office: 


1457 Broadway e 
Export Dept.: 39 Broadway, New York 6, N. 


New York 18, N. Y. 


Manufacturers of Frozen Food Display Cabinets, Ice 
Cream Dispensing Cabinets, Farm Freezers and Bobtails. 
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14 AIR CONDITIONING & REFRIGERATION NEWS, NOVEMBER 19, 1951 


What Was New 


At the All-Industry Show 


——KEY NO. A-11316——— 


FIRST REACH-IN REFRIGERATOR in new series being introduced 
by La Crosse Cooler Co. made its bow. Two-door models with 
25.9 and 36-cu. ft. capacity are self-contained. Four-door remote 
models are available in 33.5 and 46.3-cu. ft. capacity. Reach-ins 
feature sturdy adjustable shelving and large blower coil capacity. 


——KEY NO. A-11317———— 


NEW “OASIS" model J-20 air drier (electric dehumidifier) wit!: 
the newly designed spillproof water drawer was introdiced by 
the Ebco Mfg. Co. 


——KEY NO. A-11313———— 


DOUGH RETARDER FREEZER, model DR-36, offered by Howard Refrigerator Co., a self- 
contained model with 16¥-cu. ft. capacity, it will accommodate 18 in. x 26-in. dough pans. 
Frozen dough retarders permit progressive scheduling for baking of bread, pastry, etc., 
for rush periods as well as preparing doughs for uninterrupted production when needed, 
M. R. Shackmaster of Howard (right) tells J. A. Gardner, Gardner Refrigeration, Nashville, Tenn. 


M 


‘ ‘ay 
s(ey) ROOM AIR CONDITIONER 
eee” © Kitten Quiet * Whiskaway stale air remover 
Handsome *Compact + Triple air-focus grilles 
* Featber-touch comfort selector dials 


——KEY NO. A-11318——— 


AUTOMATIC DEFROSTING CONTROLS as used on household refrigerators were demonstrated 
to Bob and Mary Gennett of Refrigeration Supplies Distributor, Birmingham, Ala. by Ed Graff 
of Ranco (center). The three types demonstrated were ‘‘manual,” ‘‘automatic,"” and ‘‘time.” 
In the “manual” setup the user manually sets the automatic defrosting (accomplished by 
strip heaters) in operation, and after defrosting is accomplished, the control is automatically 
reset. In the “time” type “AA" the user sets a timer device for the defrosting period 
(during the sleeping hours, probably) and it resets itself automatically. The ‘‘automatic” 
type ‘E" control works on a time clock principle, defrosting the unit once every 24 hours, 
with automatic reset. 


——KEY NO. A-11315——— 
SEPARATE AIR AND TEMPERATURE CONTROLS IN ROOM AIR 


KEY NO. A-11314——— 


“DIALING IN" the weather of her choice on a new Mitchell conditioner recently introduced by the General Electric Co. Air 
“Weath'r Dial'’ room air conditioner model is Arlene Williams Conditioning Department are demonstrated by Arlene Williams. 
(left), ‘Miss Air Conditioning" at the All-Industry Show, as Sally Temperature control dial is at one side of the top of the '-hp. 
O'Neil (‘Miss Refrigeration") looks on. Six-position dial control unit, air control dial at the other side. Air control has special 
provides 2-speed cooling setting, 2-capacity dehumidification exhaust features. ‘‘Air-focus'’ grilles permit three separate flows 
settings, high-capacity exhaust setting, and ventilating setting. of conditioned air to be directed wherever the user wants them. 


VELVET SMOOTH COMPRESSOR STARTER 
No Jolts to Belts or Machines—No Heavy Current Inrush 


When you have a big compressor installation . . . or any job 
involving the starting of a heavy flywheel load . . . specify an 


Allen-Bradley Bulletin 740 (Automatic) compression resistance ——KEY NO. A-11319———— 
starter. This starter will accelerate the motor from standstill to THERMOSTATIC EXPANSION VALVE (model 209) was hooked up by A-P Controls Co. io 
full speed with velvet smoothness. It is easy on belts, chains, and ®© demonstrate its adjustable pressure limit ond 


superheat, A-P’s New York representat ve 


gears, because machines are started without a jerk. Send for MORE FROZEN : : 
Mas-tendien Bulletin 740, todey. FOOD STORAGE Brad Carroll (left) explains to Louis Calderon 


EQUALIZED REFRIGERANT DISTRIBUTION | eee ata tiaras | 


Providence, R. |.; and Alfred V. McGuire of 


Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wis. 


pemovABle New Bedford, Mass. 
SHELVES 
ALLEN - BRADLEY MOTOR CONTROLS for Air Conditioning and Refrigeration * Manual and ° ee 
automatic across-the-line starters * Compression type velvet smooth starters °* Pressure FULL LENGTH 
and temperature switches and controls * Relays and contactors from 1 to 12 poles poor 
Push buttons and selector switches. * 
CONCEALED 
CONTROL 
MOUNTING 


Stainless Steel, all refrigerants, world-wide service. 


Evaporators. Sizes 3% to 10 cubic Refrigeration and y 
feet. Air Conditioning parts 
Write for bulletin E-6 and supplies. 2 
STANDARD REFRIGERATION CO. Write for current Catalog ; 


332 S. Hoyne Ave., Chicago 12, Ill. 


i AIRO SUPPLY CO 


SELL AND CON CONDENSERS 2732 N. Ashland Ave., Chicago 14, Il 9 
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——KEY NO. A-11323———— 


DOLORES TRYBA of Chicago and Don Mundt, sales manager of 
Lipman Div., Yates-American Machine Co., check ice tips being 
turned out by Lipman's new “Ice Boy" table-model unit. Machine 
measures 19 in. high, 34 in. long, 25% in. deep, works on yr oo oe ae Inc, yi be pret - 

aes ' ~ om , an -ton capacities. Discussing the unit are A. O. 
——KEY NO. A-11320———— ae een ees ee -See Beamer, sales manager, and E. L. Smith and 
S. W. Jones of Bowen Refrigeration Supplies, 

Inc., Atlanta. 


——K EY NO. A-11327——— 
NEW BELOW-THE-WINDOW, remote-type comfort cooler was 


“FRONT-DOR" FARM MILK COOLER WITH CONTROLLED SPRAY COOLING was shown by 

Westinghouse Electric Corp. Milk cans are cooled by water sprays delivering 25 gals. a 

minute, with water spray cycle controlled by a time device. “Ice bank" is built up 
to provide chilling effect for the water. 


More pictures of new products 
and processes exhibited at the 
All-Industry Show can be found 
elsewhere in this issue. 


CLEANABLE 
WATER-COOLED 


CONDENSERS 


More Efficient Double-Tube 
Counter-flow Design 


——KEY NO. A-11324——— 


MODU-AIRE, U. S. AIR CONDITIONING CORP.'S INDIVIDUAL ROOM UNIT for both cooling 

and heating with individual temperature control, was the subject of thoughtful discussion 

for this group at the firm's booth. Each unit includes fans, filters, and coils which are 
connected to central heating or coolant source by copper tubing. 


——KEY NO. A-11321——— 


rated 


ret CONVENIENT LIFT-OUT BASKET IN 20-CU. FT. FREEZER made by Emil Steinhorst & Sons, Inc., 

_ is demonstrated by Sally O'Neil. This Steinhorst freezer has a special fast-freezing 

. by compartment. Also introduced by the company was a new dry storage bulk milk cooler, Acceptance in the field is rapidly 
ically also adaptable for storage of ice cream mixes, beverages, and other food products. changing to “Demand” for these 
ated efficient, more economical Clean- 
vedi able water-cooled Condensers. 
ete Owners and service men prefer 


KEY NO. A-11322 


“DRIPUMP" TO HANDLE 
CONDENSATE in refriger- 
ation and air conditioning 
installations is made by 
Peerless of America, Inc. 
and is demonstrated by 
Joe O'Connor to Betty 
Thomas, ‘‘Miss Peerless" 


the “new unit” efficiency that can 
always be maintained by a simple 
cleaning process. Brass headers, 
machined and brazed. 
Write for Catalog and Prices 
WHOLESALERS IN PRINCIPAL CITIES 


Hals tead. & Mitchell 


BESSEMER BLDG. PITTSBURGH 22, PA, 


at all of the All-Industry o———=KEY NO. A-11955——— 

Shows. In a typical appli- — AiR-COOLED CONDENSERS SUCH AS THIS 5-TON KRAMER TRENTON UNICON are being used 
cation, the ‘‘Dripump" in larger and larger applications to solve water-shortage problems. Left to right here are 
lifts condensate from the Charles Segal, Fernando Collazo of Puerto Rico, Frank Obert, and Israel Kramer discussing 
drip pan to the ceiling its possibilities. 


of a walk-in and from 
this point across the ceil- 
ing to a drain outside. 


A FOREMOST NAME IN 

THE MANUFACTURE OF 
DIVERSIFIED WIRE PRODUCTS : 
‘OF SUPERIOR Quaury — 3 


sratiins AND LIGHT WEIGHT 
SHELVES OF ELECTRO-POLISHED 


SCHNACKE COMPRESSORS feature 
Unloaded Starting or Capacity Control 


Unloader at 
start only 


as required 
for the job... 


For applications requiring cyl- 
inder unloading for capacity 
control or starting—Schnacke 
provides a versatile control 
designed to fit the job exactly. 
This device is applied to each 
cylinder as ordered, for either 
unloaded start only, or as ca- 
pacity control and unloaded 
starting, and priced accord- 
ingly—not a flat extra charge. 
It is not included if you do not 
need it and you pay only for 


‘Capacity Control 
+ and Unloader 
H at start 


TURES * GUARDS - BASKETS 
ALL TYPES FOR ALL PURPC 


he most adaptable contro! available— the actual control ordered. ——KEY NO. A-11326——— , STEEL STAMPINGS + MISCEL- — 
»r unloaded starting only—or for ca- Schnacke recommends A FROZEN FOOD MERCHANDISER—Victor model FDS-18-A—shares the spotlight with 
‘city control and unloaded starting just THERMATROL capacity con- J. King Noel, Jr. of Victor Products Corp., and the Show “Queens."’ The new frozen food 


3 required for the job. Self-contained, trol for simplest of operation 


> outside controls, solenoids, or wiring. and trouble free performance. merchandiser measures only 65 in. long, with superstructure containing four full-color 


photographs and a supply of price cards for slanting panel at base, illuminated by a 


Compressors and Condensing Unit 5 H.P. to 60 H.P. concealed lighting arrangement. Storage capacity is 615 12-oz. packages. Five refrigerated 


e partitions divide the cabinet into six compartments. Double, sliding lids of Thermopane 
‘OIN.GOVERNOR ST. - EVANSVILLE, IND. glass are set securely in stainless steel frames. Special electric heater elements are 
= concealed under the stainless steel tracks to hold ice formation to a minimum. 
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Refrigeration Problems 


and 


For Service and Installation Engineers 


their Solution 
by Paul Reed 


Paul Reed 


“Freon-12° In 
Field Work (1) 


COMPRESSOR HEAT 


In a previous instalment, it was 
brought out that for the same com- 
pressor displacement, the capacity, 
using ‘“Freon-22,”’ would be approxi- 
mately two thirds greater than with 
“Freon-12,” and that the motor 
horsepower would have to be in- 
creased in about the same propor- 
tion as the capacity; for example, 
from 3 hp. to 5 hp. 

Also, the compressor will become 
much hotter. It is doing a great deal 
more work, and since it is of the 
same physical dimensions as before, 
the compressor will become hotter. 
Moreover, it is characteristic for the 
compressed gas from the compressor 
discharge to run about 30° hotter 
with ‘“Freon-22” than for ‘“Freon-12,” 
even in compressors designed for the 
refrigerant used. 

In some compressors, not designed 
for ‘Freon-22,” the additional heat 
to be dissipated may cause the com- 
pressor to be overheated, resulting in 
trouble with discharge and suction 
valves, seals, and bearings. The high- 
er temperatures will thin out the oil 
more and make proper lubrication 
more difficult. 


CONDENSING TEMPERATURE 
AND PRESSURE 


Just as suction pressures are 
higher with ‘“Freon-22” than with 
“Freon-12” for the same evapora- 


tor temperatures, so are the con- 
densing or “head” pressures higher. 
The following table shows the pres- 
sures of “Freon-12” and “Freon-22” 
corresponding to condensing tem- 


Table I 
Condensing Condensing Pressure 
‘Temperature Pounds per Sq. In. Gauge 
“7. “Preon-12” “Preon-22” 
90 99.6 170.1 
95 108.0 183.7 
100 116.9 197.9 
105 126.2 212.9 
110 136.0 228.7 
115 146.3 245.3 
120 157.1 262.6 
125 168.4 280.5 
130 180.2 298.8 
135 192.6 318.0 
140 205.5 338.0 


peratures from 90° to 140°, which is 
about the normal range for air-cooled 
units. 

It must be understood that in 
Table I, the temperatures shown are 
condensing temperatures, not room 
temperatures. Room’ temperatures, 
with air-cooled condensers, are or- 
dinarily about 30 to 35° less than 
the condensing temperatures, if the 
condenser is properly matched to the 
capacity of the compressor. 

For water-cooled condensers, 
Table I may be used if the outlet 
water temperatures are about 12 to 
15° below the condensing tempera- 
tures shown. 

With increased capacity of the 
compressor by using “Freon-22” in- 
stead of “Freon-12,” at the same dis- 
placement, must come a proportional 
increase in condenser capacity if the 
same condensing temperature is to 
be maintained. If this is not done, the 
condensing temperature will rise a 
great deal and the head pressures 
become excessive. 

The capacity of an air-cooled con- 
denser varies as the difference in 
temperature between the condenser 
and the air entering the condenser, 
which we can usually take as room 
temperature. In order to raise its 
capacity two thirds, the condenser 
would become hotter, so as to in- 
crease the difference in temperature 
between itself and the room air. Two 
thirds of 35° is approximately 25°, 
so the condensing temperature 
would have to go up 60° (35 + 25) 
in order to increase its capacity 
67%. 

This increase of 25° in condensing 
temperature would result in a much 
higher head pressure, which would 
in turn reduce the compressor’s ca- 
pacity, and this would reduce the 
amount of hot gas going to the 
condenser to be condensed; so the 
condenser capacity would not have to 
be two thirds greater to match the 
compressor capacity, for the com- 
pressor capacity itself would have 
become less on account of the in- 
creased head pressure. 

This vicious circle would partly 
offset the increase in capacity that 
could be obtained by using ‘‘Freon- 
22” instead of ‘“Freon-12,” leaving 
the displacement of the compressor 
the same, using the same condenser, 
but using a larger motor. 

In practice, there would still be 
an increase in capacity with the 
same condenser of about 30% to 35%, 
depending on room temperature, suc- 


THIS LINE VALVE (WS7ALLS FASTER. 


(N-LINE 


DIAPHRAGM PACKLESS 


HINERVALVIES 


Ww FULL FLOW —wide passages, unrestricted flow pattern 


assures minimum pressure drop. 


(oth? t ” V REDUCED SERVICING—fatigue-free, special alloy, non-perforated dia- 


phragms practically eliminate replacements. 

V FOOLPROOF—metal-to-metal seal back seating features permits safe dia- 
phragm replacement under pressure if ever needed. 

Y INSTALL FASTER—special extended leg holds the mounting screws while 
you drive them. Prove this yourself! 


YW CONVENIENT—comfortable handwheel design permits easy operation 


from all positions even in cramped quarters. 


te 
SEE YOUR 


__ KEROTEST MANUFACTURING CO. 


Wicd a cM PN 


tion pressure, compressor design, 
how generous the capacity of the 
condenser was originally, etc. 


So if we were to use “Freon-22” 


in a “Freon-12” system without 
changing the compressor displace- 
ment, we would not only overload 
the motor, but also the condenser 
would be overloaded, resulting in 
extremely high head pressures. To 
get full advantage of the possible 
increase in capacity by using ‘“Freon- 
22,” it would be necessary to in- 
crease the motor horsepower and the 
condenser size. 

If it were a water-cooled con- 
denser, and plenty of cool condens- 
ing water were available, it might 
be possible to open the water valve 
so as to pass more water (about 
two thirds more) through the con- 
denser and thus maintain a normal 
condensing temperature. 


THERMAL CONDUCTIVITY 


In the condenser, heat passes from 
the hot gas to the condenser tubes 
and fins and thence to the surround- 
ing air or water. In evaporators the 
heat from the air (or perhaps some 
liquid—water, milk, beer, brine, etc.) 
passes first to the evaporator tubes 
and fins, and thence to the cold re- 
frigerant in the evaporator. In 
either case, there is a transfer of 
heat between the refrigerant and the 
tube that contains it. 

There is a difference between the 
various refrigerants as to _ their 
ability to give or take heat to or from 
their containers. This ability is called 
the thermal conductivity of the re- 
frigerant. 

The thermal conductivity of 
“Freon-22” is higher than that of 
“Freon-12,” under favorable cir- 
cumstances it may run as much as 
25% greater. This means that the 
condenser or evaporator can be 
somewhat smaller for ‘“Freon-22” 
than for ‘“‘Freon-12” for the same ca- 
pacity. Ordinarily, this is of little 
practical use in the field, but it is 
significant in the design of condens- 
ers and evaporators. 


(To Be Continued) 


Kelvinator Reassigns 
Keller and Lawrence 


DETROIT—Reassignment of two 
Kelvinator zone managers has been 
announced by C. T. Lawson, vice 
president in charge of Kelvinator 
sales. 

Lawson said that D. G. Keller, 
manager of the company’s Kansas 
City, Mo., zone office, has been 
named manager of the Minneapolis 
zone office. A. S. Lawrence, Min- 
neapolis zone manager, replaces Kel- 
ler at Kansas City. The changes are 
effective immediately. 

Keller, who has been in the appli- 
ance business in Kansas City for 
more than 25 years, joined the Kel- 
vinator organization there as zone 
manager, December, 1939. 

Lawrence joined Kelvinator’s New 
York zone office in 1940 as electric 
range and water heater sales man- 
ager after nine years’ experience in 
utility sales. He served at the com- 
pany headquarters in Detroit as elec- 
tric range, water heater sales man- 
ager and major markets manager. 


Contest Winners 


Mr. and Mrs. M. E. Harrison of Ashland, Ky. 
start the Cuban trip won by Mr. Harrison 
in Warren Co.'s sales contest. 

a. &. 


Warren Awards Prizes 
In Sales Competition 


ATLANTA—The Warren Co. here 
has announced the names of winners 
in its recent sales contest. 

Top prize, a week’s trip to Havana, 
Cuba, was awarded to M. E. Harri- 
son, of Ashland, Ky., Warren Co. 
dealer who produced the highest 
percentage of his sales quota. Al- 
though Harrison became a dealer in 
March, this percentage of his quota 
ranked him first among all other 
Warren dealers. 

The trip for Harrison and his wife 
began in Atlanta where they were 
entertained by Warren personnel. 
They were then flown to Miami and 
on to Havana. 

Other awards in the contest were 
a 6-cu. ft. home freezer won by 
Grover C. Richey, Columbia, S. C. as 
second prize, and six Kodak cameras 
to the next six dealers. 

Cameras were awarded to B. R. 
Dennard, Pavo, Ga.; E. E. Sigmon, 
Charleston, W. Va.; Earl R. Horna- 
day, Mobile, Ala.; Marshall Sills, 
Augusta, Ga.; L. A. Dickens Co., 
High Point, N. C.; and Carl Dieter, 
Youngstown, Ohio. 


General Controls Names 
Wengerter N.Y. Manager 


GLENDALE, Calif. — Felix Wen- 


.gerter has been appointed district 


manager of the New York branch 
office for General Controls Co., it 
was announced recently by J. F. Ray, 
vice president in charge of sales. 

Wengerter’s new position entails 
complete charge of all New York 
and Newark branch office territory 
activities, including sales engineering 
and service of the General Controls’ 
line of automatic controls. General 
Controls manufactures automatic 
pressure, temperature, level and flow 
controls for heating, industrial, and 
aeronautical use. 


Gesco Sets Up Central 
California District 


FRESNO, Calif—A new Central 
California district, with headquarters 
here, has been established by Gen- 
eral Electric Supply Corp. 

William L. Duncan, formerly 
branch manager here under the 
San Francisco district headquarters 
has been appointed district manager. 
F. Kenneth Graff is in charge of ap. 
pliance and electronic sales. Head- 
quarters is at 1234 O St. 

The new district takes in Fresno 
Kings, Madera, Mariposa, Merced 
Tulare, and San Luis Obispo coun- 
ties, part of Kern county, and par 
of Santa Barbara county. 


Do you know that 
Frozen Foods is one of 
the fastest growing in- 
dustries in America? 
Three-quarters of a bil- 
lion dollars will be sold 
at retail this year! Per 
capita consumption is now 15 pounds... 
There are over 1,300 packers of frozen fruits, 
vegetables, concentrates, seafoods, poultry, 
meats, pre-cooked foods and specialties. 

QUICK FROZEN FOODS is the magazine 
of the industry—with CCA audited, com- 
plete coverage. Put ““QFF” in your adver- 
tising budget. Write for informative indus- 
try folder. 


QUICK FROZEN FOODS 


E. W. Williams Publications, Inc. 
82 Wall Street, New York 5, N. Y. 


For efficient heat transfer 
“"Ro-Fin’’ Tubes 


There are nearly 100 sizes of 
Rome Extended Surface Helical 
Fin Tubing in production .. . 
with or without threaded end 
connections, or to be used with 
standard flare connections. 


Write for information on 
your heat transfer problems: 


ROME '\) 


TURNEY RADIATOR COMPANY 


222 Canal Street ¢ Rome, N.Y. 


22> 


Shafts by Modern power 
compressors for the country’s 
leading lines of commercial 
refrigeration. For precision 
SHAFTS, in quantity, consult... 


Modern Machine Works, Inc. 
Pioneer Shaft Manufacturers 
5354 S. KIRKWOOD AVENUE 
CUDAHY, WISCONSIN 
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Ranco has for years led the field in the production 
of practical refrigeration controls. Today, 

Ranco still is the front runner, with more than 
35,000,000 controls in use throughout the worl 1, 
ny - Insist on genuine Ranco controls—available for 


more than 4,000 replacement installations. 


COLUMBUS 1, OHIO 
WORLD'S LARGEST Serene OF REFRIGERATION CONTROLS 
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Rovingeye. “My husband said he 
thought you had everything!” 


The Chicago Daily News reports: . 


The wife of a new member tele- 
phoned the Union League club. 

“Is my husband there?” 

The porter who answered _ the 
phone promptly _ replied: “No, 
ma’am.” 

“But I haven’t told you who I am,” 
continued the Little Woman. “How 
d> you know my _ husband _ isn’t 
there?” 

“Dere ain’t no woman’s husband 
at de club. No, ma’am, nevah.” 


Quotable Quotes 


“IT am not a Very Important Man, 
as importance is commonly rated. I 
do not have a great wealth, control 
a big business, or occupy a position 
of great honor or authority. 

“Yet I may someday mold destiny. 
For it is within my power to become 


the most important man in the world . 


in the life of a boy. And every boy 
is a potential atom bomb in human 
history. 

“A humble citizen like myself 
might have been the Scoutmaster of 
a Troop in which an undersized un- 
happy Austrian lad by the name of 
Adolph might have found a joyous 
boyhood, full of the ideals of brother- 
hood, goodwill, and kindness. And 
the world would have been different. 


“A humble citizen like myself 
might have been the organizer of a 
Scout Troop in which a Russian boy 
called Joe might have learned the 
lessons of democratic cooperation. 


“These men would never have 
known that they had averted world 
tragedy, yet actually they would 
have been among the most important 
men who ever lived. 


“All about me are boys. They are 
the makers of history, the builders 
of tomorrow. If I can have some 
part in guilding them up the trail 
of Scouting, on to the high road of 
noble character and constructive citi- 
zenship, I may prove to be the most 
important man in their lives, the 
most important man in my com- 
munity. 

“A hundred years from now it 
will not matter what my bank ac- 
count was, the sort of house I lived 
in, or the kind of car I drove. But the 
world may be different, because I was 
important in the life of a boy.”— 
FOREST WITCRAFT. 


“A boy is a bank where you may 
deposit your most precious treasures 
~—the hard-won wisdom, the dreams 
for a better world. A boy can guard 
and protect these, and perhaps invest 
them wisely and win a profit—a 
larger one than you have ever 
dreamed of.”— Lowville (N. Y.) 
Leader. 


“It might well happen that the 
huge effort which the Western world 
is making to fight the balance of 


power will achieve what it is _in- 
tended to achieve. We must, there- 
fore, not be surprised and bewildered 
and unprepared if it turns out that 
we have succeeded in averting a 
world war.’’—WALTER LIPPMANN. 


“Tolerance is the bigness that en- 
ables us to want those we love, like, 
and work with to be happy in their 
own way instead of ours.’’—National 
Canvas Goods Manufacturers Review. 


“The task of our educational sys- 
tem is to take a lot of live wires and 
see that they are well grounded.”— 
PAULINE GLENN in the General Fed- 
eral Clubwoman. 


“What then is a sense of humor? 
It is the ability to sit back and be 
amused at the frailties of man. It 
must not be bitter. It must be loving, 
tolerant, and understanding. You 
may be ready to pick him up when 
he falls, but you laugh at the fall.”— 
ALBERT RAPP in The Origins of Wit 
and Humor. 


Atomic Power for Peace 


War or no war, America may be 
using atomic power within 10 years. 
That prediction is made by Dr. Bur- 
gess H. Jennings, chairman of the 
mechanical engineering department 
at Northwestern university’s Tech- 
nological Institute. 


Dr. Jennings declares that al- 
though all U. S. atomic fuel produc- 
tion is now being allocated for mili- 
tary purposes, “certainly this cannot 
go on indefinitely. We can look for- 
ward to a time when atomic bombs 
and their manipulation will be almost 
as well known in the international 
military picture as ordinary explo- 
sives and munitions.” 

When that time arrives, he points 
out, “government and international 
controls necessarily will be eased, 
and power applications then will be 
dependent upon how much fissionable 
material is available, and how much 
it costs. 

“If we think of one pound of fis- 
sionable material as being the equiv- 
alent of 2,500,000 pounds of coal, 
then the price of uranium can be 
high and still be competitive with 
other fuels,” Dr. Jennings explains. 
However, atomic energy will never 
replace other fuels; and even under 
the most promising conditions prob- 
ably will not produce more than five, 
per cent of the power which the 
world requires, in his opinion. 


The Northwestern professor em- 
phasizes that there is urgent need 
for speedy development of methods 
to use atomic energy for power, be- 
cause the United States and the 
world are using coal, oil, and gas at 
an alarming rate. 

Regarding the use of atomic ener- 
gy for power, Dr. Jennings notes 
that research has made two things 
clear: (1) it is possible to use fis- 
sionable material as an _ energy 
source, and (2) that it is impossible 
so far to produce electrical energy 
directly from atomic disintegration. 


“This means,” he concludes, “that 
in order to produce electrical energy 
from this source it is necessary first 
to transfer heat from the atomic re- 
action into some working medium 
which directly can expand in a prime 
mover, or to use the atomic energy 
to warm a heat transfer medium 
which, in turn, can generate steam 
for driving a power plant.” 


New G-E Automatic Washer-- 


(Concluded from Page 1, Column 2) 


equipment department, the washer 
incorporates an instant stop and start 
control, water-saving small _ load 
Operations, and a lighted interior. 
An additional four-year warranty 
has been put on the machine’s 
Sea'ed-in transmission parts. 

Designated the AW5B6, the washer 
car ies a recommended national retail 
Price of $369.95. 

©perating on the same principles 
as the company’s earlier models, the 
ne. washer is a top-loading, free- 
Steoding machine with agitator ac- 
tion. Once started, it will automati- 
Cal'v wash, double rinse, and spin-dry 
& load of clothes and then shut itself 


stop and start the washer at 
an) point in the complete washing 
cyc requires only the use of a 
Sim»le push-pull switch. Once it is 
Stopped, the machine can be re- 
Started at the exact moment of cycle 
interruption, or it can be made to 
a it or skip any stage within the 

Teportant in the washing of syn- 
thetic and woolen fabrics, this new 


feature also makes it possible to add 
“forgotten” pieces to the wash load. 
For further convenience and safety, 
a red indicator light next to the 
switch signals when the washer is in 
operation. 

The small-load selector permits 
the homemaker to wash up to 5 lbs. 
of laundry using only 10 gals. of 
water in each cycle. At capacity, 
the tub holds 17 gals. of water and 
up to 9 lbs. of dry clothes. 

For easy loading and unloading, 
the lid portion of the cover can be 
lifted off and used as a laundry tray, 
while the entire cover assembly is 
quickly removable for cleaning of 
the tub. 

Two additional features, a white 


' porcelain tub and an interior light, 


make it easier to check washing 
while in progress and eliminate the 
search for small articles at the con- 
clusion of the cycle. 

A one-year warranty covers the 
complete washer. All parts in the 
sealed transmission are covered by 
an additional four-year warranty. 

Shipments to dealers have already 
started. ss 


Government Contraets 


DEPARTMENT OF DEFENSE 


CONTRACTS AWARDED AS OF NOV. 8, 1951 


Description uanti Invitation bg my 

° 8 y No. ate . Description—Contractor and Address 

am Commantin ——,, Sepeneere Arsenal, Procurement Aviation Supply Office, 700 Robbins Ave., Phila. 11, Pa. 

ce elphia, Pennsylvania ae 

S & M to install air condi- job ome ateon “UW oe eee eee feces oe 
Boning equipment for Bldg. 0058) Valves. tem erature regulatin 1, ,845 ea., $130, 000, The Fulton 

Dynamic mutual conductance 80 ea (52-206-S- 26 Nov 51 — ile % — ton Controls Co a oF 
tube tester for T33 & T38 0111) Valves, an le ate & globe.—2,821 ea., $51,970.—The Ohio Iniec- 

Chicago Quartermaster Depot, QM Purchasing Division, Chicago, tor Co., road St., Station Bldg., 1617 Pennsylvania Blvd.. 

Illinois Philadel hia 3, Pennsylvania. 

Refrigerating Sa. 1249 ea 52-449 B 10 Dec 51 Valves, globe, steel.—_630 ea., $72,415.—Terco Equipment Co., 
spec MIL-R-1 939 Howard St., San Francisco 3, California. 

Refrigerator frozen foods, 50 ea 52-528 B 7 Dec 51 Refrigerators, reach-in.—100 ea., $87,300.—Jordon Refrigerator 
— spec MIL-R- Co., — 58th & Grays Ave., Philadelphia 43, Pennsylvania. 
10141 Nav epartment, Public Works Office, Fifth Naval District. 

wasse Patterson rd Field Base, pare. SS : F Q 19 Nov &1 Os irginia 

ndicator, temperature @ ov ae conditioning for piot building including alterations and reno- 

Indicator, temperature litm 52-5220Q 19 Nov 51 vations of plot building removal of certain equipment, installa- 

Indicator, temperature litm 652-5241 26 Nov 51 tion of a new air conditioning system and equipment, con- 


Commanding Officer, Naval oon Donel, eee he Pa. 
ea - 


Thermometers, dial and 
industrial, to be mfgd in 
accordance with various 
govt. and commercial specs 


Air Materiel Command, Wright-Patterson Air Force Base. 
litm 52-5217Q 


GENERAL SERVICES ADMINISTRATION 


Dayton, Ohio 
Indicator, temperature 


Description Quantity 


General Services Administration, Public Assistance Office, 
. Co Chicago 4, Illinois 
ea 'CH-38806 


om U. urt House, 
Refrigerator, bakery type 


Reference 
No. 


ov 51 


struction of a machinery and equipment room, and includes 
earthwork, concrete construction, masonry, steel and iron work. 


carpentry and joinery, roofing and sheetmetal work, glass and 
giesing. hardware, mechanical and electrical work, painting. 
emolition, hoisting, rigging and incidental related Ww U. S. 


19 Nov 51 


Valve, restrictor, 


> Bid 


11-26-51 Missouri. 


Naval Base (CinClant Fit not rs), Norfolk, 
C. Hartman, 833 West 21st St 

The Quartermaster me Division, Columbus General 

Depot, Columbus 15, O 

ple m4 
Caster and Truck Co., 

General Services Administration, Regional Information Office, 

Region III, 7th and D Sts., S.W . C. 

Biectric fans, desk—4000 ea.—and pedestal, 500 ea., $122,500.—The 
Emerson Electric Mfg. Co., 


Va.—$85,510.—P. 
orfolk, Virginia. 


valve to tilt cylinder.—70.—Service 
Brownswood Ave., Albion, Mich. 
an ashington 25, D 


8100 Florissant Ave., St. Louis. 


NCRSA Meeting- - 


(Concluded from Page 1, Column 3) 


frigeration business is that some 
manufacturers have been _ short- 
sighted in encouraging distributors 
to sell equipment at any price to get 
the sale. 

He made the statement during a 
talk on “What Is an Ideal Distribu- 
tor?” Among other things, Stelp- 
flug said, the ideal distributor will 
help educate the manufacturer on 
his (the distributor’s) costs so that 
the manufacturer won’t encourage 
him to take jobs regardless of 
whether or not they will be profit- 
able. 

The ideal distributor, Stelpflug 
added, does not allow the manufac- 
turer “to make a sucker out of him” 
by going out and buying a job for 
the manufacturer. These remarks 
were loudly appplauded. 


Dangers of Overselling 


A warning against the dangers of 
overselling came from James F. 
Haboush, editor of Food Mart News. 
He cast aside his scheduled talk on 
“How Modernized Self-Service Stores 
Increase Sales” to caution: 

“Overselling is often dangerous, 
fostering ill will toward refrigeration 
distributors instead of goodwill. 
Many sales are made by ambitious 
refrigerator salesmen that should 
never be consummated.” 

Haboushn quoted a successful store 
owner who had completely modern- 
ized his market as complaining that 
his volume would have to triple in 
order even to pay for the new equip- 
ment he bought, and it would have 
to quadruple to make the profit he 
had been realizing before. There 
just wasn’t enough business in the 
grocer’s trading area to support that 
volume, according to Haboush. 

The speaker emphasized that if a 
distributor thinks a customer has 
been oversold, he should modify the 
order for the ultimate good of\ all 
concerned. 


Supermarkets Selling 
More Frozen Foods 


The supermarkets’ trend toward 
merchandising more and more frozen 
foods was emphasized by Robert L. 
Tyler, president of Tyler Fixture 
Corp., in another talk. He said the 
average supermarket today is using 
three times as much frozen food dis- 
play equipment as it did two or three 
years ago, and one large chain is now 
selling more frozen meat than fresh. 
This trend cannot be stopped, he as- 
serted. 

Tyler also stressed that distribu- 
tors should not fret over what the 
future may have in store but should 
concentrate on each day’s problems 
as they come along. 

“Our job is no different today than 
it has been in the last several years,” 
he said. “We've got to get up every 
morning, grab our brief case, and go 
out and make a sale. 


Cases Are Still Available 


“Don’t worry about material short- 
ages at the factory. Nobody knows 
what the availability of materials 
will be in the future. We have the 
merchandise now and hope to con- 
tinue to have it. So just keep send- 
ing in your orders and I’m sure 
they’ll be filled.” 

A sales training panel discussion 
touched off a _ lively debate on 
whether or not a commission sales- 


man is an employe for whom the dis- 
tributor must withhold income and 
social security taxes. 

A member of the panel remarked 
that he has a Treasury-approved con- 
tract whereby he does not withhold 
these taxes. The legality of this con- 
tract was questioned by other dis- 
tributors who argued that the with- 
holding of taxes cannot be avoided 
under any agreement. 


Withholding Tax Controversy 


One distributor said he had been 
advised by the Internal Revenue De- 
partment that if a salesman checks 
in at the distributor’s place of busi- 
ness every day and sells only his 
equipment, then he is an employe 
and his income and social security 
taxes must be withheld. 

Other talks covered association ac- 
tivities, the business outlook, a guide 
for appraisal of business objectives, 
ethical standards of the industry, 
and selling. Convention talks will be 
reported in detail in future issues of 
the NEWS. 

It was reported that 51 new mem- 
bers had joined the association dur- 
ing the past year, bringing the total 
membership to more than 150. Asso- 
ciate members (manufacturers) now 
include Bally Case & Cooler Co.; 
Coldin Cabinet Co.; C. V. Hill & Co., 
Inc.; Hussmann, Koch Refrigerators, 
Inc.; and Tyler. 


New Officers Elected 


During the election of officers, 
Frank D. Stella, of F. D. Stella Prod- 
ucts Co., Detroit, was moved up from 
first vice president to president. Other 
new officers are I. W. Shell of Lee 
Shell Co., Chicago, first vice presi- 
dent; Barnett Berch of the Shultz 
Co., Long Island City, N. Y., second 
vice president; and S. G. Taylor, 
Taylor Refrigerator Co., Des Moines, 
treasurer. 

Directors elected for terms expir- 
ing in 1952 are R. J. Wischusen of 
Engineering & Refrigeration, Inc., 
Jersey City, N. J. and George F. 
Wiedemer of Cable, Wiedemer, Inc. 
Rochester, N. Y. 

Directors for terms expiring in 
1954 are Harry A. Hattenbach of the 
Hattenbach Co., Cleveland; Ward 
Soans of Ward Soans Co., Inc., 
Buffalo; and Walter Harned of 
Walter Harned Co., Wichita, Kans. 

Executive secretary is Marie H. 
Lawton; secretary, R. Bruce Wall; 
and advisory secretaries, George A. 
Fernley and Thomas A. Fernley, Jr., 
all of Philadelphia. 


Philco Drive-- 


(Concluded from Page 1, Column 5) 
your old refrigerator will be quickly 
and courteously re-installed. 

“4. If you decide to keep the new 
Philco—you will receive . . . a double 
trade-in allowance for your old re- 
frigerator! 

“5. The big double allowance will 
probably more than meet the re- 
quired 15% down payment... and 
as long as 78 weeks to pay!” 

Readers were advised they could 
choose from 13 new Philco refrigera- 
tors regularly priced from $209.95 up. 
They are told their old refrigerator 
is worth up to $75 maximum on the 
new Philco model 915, up to $50 on 
the model 912, and up to $100 on the 
model 1112. 

A 17%-in. strand of simulated 
pearls is offered free to those com- 
ing to stores to hear the Philco re- 
frigerator story. 


CPR-22, 30 Deadline 


(Concluded from Page 1, Column 4) 


Capehart amendment are contained 
in supplementary regulation 17 to 
CPR 22 and supplementary regula- 
tion 4 to CPR 30. 

A revision to SR 1 of CPR 30 per- 
mits manufacturers who use SR 4 to 
adjust their GCPR prices instead of 
their base period prices so that they 
may maintain the price relationships 
among different products that pre- 
vailed under the GCPR. 

A similar revision to CPR 22 is 
expected to be issued soon. 

Also coming up in the near future 
are: 

A small business supplement to 
CPR 22 providing a simpler formula 
for adjusting ceiling prices, available 
as an option to manufacturers with 
net sales during their last fiscal year 
(ended not later than Oct. 31, 1951) 
of $1,000,000 or less, and whose net 
sales during the first half of 1951 
did not exceed net sales during the 
first half of 1950 by more than a 
specified percentage. 

One or two special regulations pro- 
viding adjustments for services under 
CPR 34, such as radio and household 
appliance repairs. 

A General Overriding Regulation 
allowing adjustment of ceilings under 
the amended law for manufacturers 
who are not covered by CPR 22 or 
30 and for services (mostly indus- 
trial services), not covered by the 
service trades regulation, CPR 34. 

A small business General Over- 
riding Regulation providing a simpli- 
fied method of applying for adjust- 
ment of ceilings under the Capehart 
amendment for manufacturers not 
under CPR 22 and CPR 30 and doing 
less than $250,000 of business a year. 

These are the principal differences 
between the manufacturing regula- 
tions as they were issued and the 
supplements: 

(1) Under CPR’s 22 and 30 any 
of four calendar quarters between 
July 1, 1949, and June 30, 1950, can 
be used as a base period for finding 
pre-Korean prices and costs. Under 
the supplements manufacturers can 
use only certain 1950 periods—either 
the period, Jan. 1 to June 24, 1950, 
or the two 1950 quarters provided in 
the original regulations. 

(2) CPR’s 22 and 30 permit cost 
increases to be figured from the end 
of the base quarter selected by the 
manufacturers. The supplements 
provide for three alternative meth- 
ods: increases in cost from the date 
on which the manufacturer received 
the highest price between Jan. 1 and 
June 24, 1950, or June 24, 1950, for 
all his commodities, or from the last 
day of the two 1950 base period 
quarters of the regulations. 

(3) The two. manufacturing regu- 
lations provide increases in labor 
costs up to March 15, 1951, and in- 
creases in most materials to either 
Dec. 31, 1950, or March 15, 1951, 
depending upon the material in- 
volved; the supplements make July 
26, 1951, the cut-off date for both 
labor and materials. 

(4) CPR’s 22 and 30 take into 
account only changes in the cost of 
factory labor and manufacturing ma- 
terials, while the supplements allow 
inclusion of all cost increases, in- 
cluding increases in overhead costs, 
except those considered “unreason- 
able or excessive.” 

In general, cost items excluded in 
figuring adjusted ceilings under the 
supplement conform to sound rules of 
accounting. 
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18 -AIR CONDITIONING & REFRIGERATION NEWS, NOVEMBER 19, 1951 


| What Was New 


At the All-Industry Show 


——KEY NO. A-11330——— 
COMPLETELY SEALED, a new I-hp. ‘Freon-12" full hermetic 
condensing unit will be introduced by Tecumseh Products Co. 
early next year. To be available in both high and low back 
pressure models, this air-cooled model has two condenser fans 
and its over-all height is under 13 in. Other new Tecumseh 
models shown included %4, 3, and Y-hp. single-cylinder “F-12"' 
models and new 2 and %-hp. internally mounted air conditioning 

compressors. 


——KEY NO. A-11334——— 


SCALE MODEL of new model “LT"’ cooling tower was brought to 

Show by Baltimore Aircoil Co., Inc. Towers are manufactured in 

capacities from 105 TR to 225 TR in a single factory-assembled 

unit. Pictured are R. W. Pentecost, general sales manager, and 

Emanuel Feinberg, Thermalair Engineering Co., Detroit manu- 
facturers' representative. 


——KEY NO. A-11328——— 


MODEL “WC" IN THE NEW LINE OF JORDON REACH-IN refrigerators with Thermopane 

glass doors, featuring the Jordon ceiling mounted coil and air circulator. Cabinet is 

4Y, ft. wide. Glass door models supplement the line of white enamel and stainless steel 
finished reach-ins made by Jordon Refrigerator Co., Inc. 


——KEY NO. A-11331———— 
UNDER INSPECTION iis one of four new Kelvinator ‘F-22" 
hermetically-sealed condensing units offering low-starting torque 
and high-starting torque motors in both % and 13-hp. sizes. 
R. G. Alexander, Kelvinator commercial sales representative, 
explains features of unit to Dean H. Mohr, Heat & Power 
Engineering Co., Toledo. 


an AUTSTANDING PROTA 


——KEY NO. A-11335——— 


#45 


ATTENTION-GETTER for Dean Products, Inc., was this refrigerated 
circular restaurant display table showing application of Dean 
“Job-tailored" stainless steel evaporator plates. Mrs. Sam C. Stein, 
wife of Dean's Chicago representative, holds an ice cream 
confection which remains frozen though sitting in the open. 


——KEY NO. A-11329———_ 
““MIRROPANE" GLASS which permits employes in meat cutting department of 
self-serve retail meat department to see the customers without the customers seeing 
them, was demonstrated in an actual setting by Libbey-Owens-Ford Glass Co. Betty 
Thomas shows how Mirropane panels will slide back to permit servicing of the display case. 
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KEY NO. A-11337 


CEILING MODEL “WEATHER METER" AIR CONDITIONING unit 
wos one of featured items in space of Larkin Coils, Inc. Units 
are made in seven sizes of both floor and ceiling models, ranging 
in nominal capacity from 2 to 40 tons. Flexible design and 
construction permits optional use of dual speed motors, hot-dip 
galvanizing, humidifier and eliminator, face and by-pass dampers, 
heating coils, decorative side and end panels, heat exchangers, 
adjustable louvers, expansion valves. Beside unit is O. M. Sims, 
president. 


With 
COOLERS 


OAL TY 


KEY NO. A-11338———— 


AN INTERNATIONAL CENTRIFUGE UNIT with refrigeration equip- 
ment supplied by Sub-Zero Freezer Co., Inc. gets the once-over 
from Chicago model Pat O'Neil. Made in eight different models 
and used principally for blood separation and enzyme research, 
the portable unit reaches O° F. at maximum speed. It has fully 
automatic control and optional refrigerated storage tank. 


UROEe. COUNTER 
eet seRviCt COOLER 


KEY NO. A-11339——— 


COMPACTNESS, LOW HEIGHT of the new under-counter dry 

Service, self-contained bottled beverage cooler made by United 

Refrigerator Co. is demonstrated by the Show Queens, who are 

also opening the easy-sliding lids to the storage compartment. 

Measuring 4-ft. wide, the bottle cooler also features forced draft 
cooling. 


——KEY NO. A-11340——— 


« iti, 


1 


FULL-VISION, LOW-TEMPERATURE MERCHANDISER model OG-15F drew many a visitor into 
Ace Cabinet Corp.'s booth. Cabinet features three-dimensional pictures, Thermopane front, 


large mirror. 


It has a capacity of 14.3 cu. ft. and is powered by ‘Y-hp. condensing unit. 


Here, Gertrude Steffke of the News gets some details on the case from A. M. Rohr and 
Samuel Kleinman, regional sales managers for Ace. 


——KEY NO. A-11341——— 
NEWLY-STYLED CEILING-MOUNTED BLOWER-TYPE EVAPORATOR 
made by Betz Corp. and designated as model 100-C, is described 
by J. W. “Wally” Bostwick of Betz to Ernie Tramposh, Kansas City, 
Mo. refrigeration parts wholesaler. At left is a conventional unit 

cooler and at right is the Betz ‘‘Radaire'’ unit cooler. 


KEY NO. A-11344——— 


SUPERMARKET STORAGE FREEZER model 90F with automatic 
defrost was one of the new products displayed by Federal 
Refrigerator Mfg. Co. Of sectional construction, the five-door 
model has a capacity of 91.4 cu. ft. net, and a shelf area of 
70 sq. ft. Discussing the freezer are Kaoru Hirata of Federal’s 
engineering department; Kenneth C. Milford, Federal factory 
representative; and Arthur J. Stoll, Jr., and Donald R. Sayre, 
assistant service manager and service manager, respectively, of 
Chapin Owen Co., Inc., Rochester, N.Y. 


- 


KEY NO. A-11345——— 


TYLER REFRIGERATED DISPLAY TABLE'S ample capacity is demon- 
strated as the Show Queens Arlene Williams (left) and Sally 
O'Neil find plenty of space to pose sitting down in the recently 
introduced refrigerated display table for food retailing and 
made by Tyler Fixture’ Corp. 


KEY NO. A-11342 
A 6-FT. DOUBLE-DECK model Bally dairy case with both she'ves 
refrigerated occupies the attention of Leon Prince, sales manager 
and partner in Bally Case & Cooler Co. and Pat O Neil, Chicago 
model. The case is equipped with supersize coils capable of 
producing 30° F. shelf temperature. Separate temperatures can 
be maintained on each shelf so that meats can be kept on one 
at 30° F. and dairy products on the other at 40° F., if desired. 


e 


DEALERS - DISTRIBUTORS WANTED! 


lf you are prepared to handle sales, 
installation and service for our stainless 
steel soft drink Dispensers for Bars and 
Taverns, advise business experience and 
some facts relative to your financial ability. 


INCREASES PROFITS FOR 
BARS AND TAVERNS 


Exceptionally profitable to handle.—Write to 


| MULTIPLEX FAUCET CO. 4326 DUNCAN, Dept. ARN-14, ST. LOUIS, MO. 
~—— —=——— MANUFACTURERS OF SOFT DRINK DISPENSERS OVER 45 YEARS ————— 


Model |4 


KEY NO. A-11343——— 
“THIN MODEL" COMPACT CONTROLS for 
small commercial and freezer applications 
were introduced by Cutler-Hammer, Inc. 
Model bei h i 
el being shown by Bill Stark of the FREON-12. WANTED. 
to Betty Th will handle a 


Ya-hp. system. Sign tells story that Cutler- 


Under Bar Hammer line of original equipment and 
Dispenser 
Draws one “specific fit’ replacement controls are now 
sweet drink ‘ 
and seltzer available for more than 1,000 models of 


| 
| 
| 
| 
| 
| 
| 
| | company 
| 
| 
| 
| 
| 
| 
| 
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mercial jobs. 


household refrigerators, freezers, and com- 


serving establishments 


RATES for “Positions Wanted” $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 5. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fled style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


SERVICE ENGINEER, 17 years’ experi- 
ence in refrigeration, air conditioning 
and major appliances. Have engineered, 
installed and serviced ammonia and 
“Freon” equipment of all sizes. Experi- 
enced refrigeration instructor and appli- 
ance service manager. Have been dis- 
tributor of leading lines of commercial 
equipment. 35 years old. Member R.S.E.S. 
and associate member A.S.R.E. BOX 
3862, Air Conditioning & Refrigeration 
News. 


POSITIONS AVAILABLE 


SALESMAN: WITH five years’ experience 
selling York refrigeration, ice machines 
and air conditioning equipment for Ari- 
zona Territory. Opening available for the 
right man interested in moving to south- 
west area for family health reasons. All 
replies confidential ARIZONA YORK 
REFRIGERATION CO., 4510 North Cen- 
tral, Phoenix, Arizona. 


MANUFACTURERS REPRESENTATIVE 
wanted for a national concern manufac- 
turing a complete line of commercial re- 
frigerators to call on dealers, distributors, 
and food chains. Have two openings for 
the eastern territory. In writing please 
furnish full background and experience. 
Applicant with allied line highly desir- 
able. BOX 3863, Air Conditioning & Re- 
frigeration News. 


SALES ENGINEER: For central Texas 
Carrier major dealer. Ideal climate for 
our line. Must be experienced. Excellent 
possibilities and compensation for right 
man. Send complete dated history of your 
experience and recent photograph to AIR 
CONDITIONING, INC., P. O. Box 4067, 
Austin, Texas. Attention, W. J. Brinkmann. 


EQUIPMENT WANTED 


quantities only. 
LEONARD A. KESTENBAUM, 330 Seventh 
N. Y., Longacre 


Avenue, New York 1, 


3-2198. 


WANTED TO buy household refrigera- 
tors in quantities. The refrigerators have 
to be shipped in parts, the cooling unit 
by itself, and the unassembled cabinet 
completed or uncompleted’ separately. 
Write to: CASA SAPELLI, 18 de Julio 
1268, Montevideo, Uruguay. 


| CLASSIFIED ADVERTISING 


EQUIPMENT FOR SALE 


SURPLUS INVENTORY—200 sets hard 
rubber jambs and_ slides for two-door 
opening to fit standard door size 16% x 
25'4. One set consists of one right and 
one left jamb 16%” long, and one top 
and one bottom slide 48” long. Brand 
new and in original crates. $8.00 per set, 
f.o.b. Philadelphia. JORDON REFRIG- 
ERATOR CoO., INC., 58th St. & Grays 
Ave., Phila., Pa. 


SURPLUS INVENTORY 350 \% H.P. 
Motors 115 volt D.C. 1750 RPM equipped 
with manual reset motor, overload pro- 
tector and automatic belt tightener. 
$21.00 each for all or part. NASH-KEL- 
VINATOR CORP., Purchasing Depart- 
ment, 14250 Plymouth Rd., Detroit 32, 
Michigan, Attention: W. R. Stowe. 


APPROXIMATELY 30 Tuttle & Bailey 
two directional grills 8” x 24”. (1) Worth- 
ington model 2-CN-62 Standard fitted cen- 
trifugal pump with coupling and extended 
base plate connected to 10 H.P. Century 
ball bearing open squirrel cage motor 150: 
GPM at 150’ head. Also the following 
Temprite beer and liquid coolers com- 
plete with valves—(2) model M26-B3-W2, 
(1) model F26-B3-W2, (1) model F55-W, 
(2) model F26-S1, (1) model M15-S2. All 
above new equipment, f.o.b. N.Y.C. 
REESE & LONG REFRIG. PROD., 1891 
Park Avenue, New York 35, N. Y. 

FOR SALE—Standard makes-new her- 
metic units-static & fan-cooled cond. \%- 
%, %, %, %. Open units %,'%. Relays 
and overload protectors. Driers, T.X.V. 
valves, pressure controls, belts, fittings. 
Water-cooling coils for carbonated water. 
Send for your lists and prices on our 
many other parts and supplies at great 
savings. Sold on money back guarantee. 
WALTER W. STARR, 2833 Lincoln, Chi- 
cage, Ill. 


BUSINESS OPPORTUNITIES 


FOR SALE: Well established commercial 
refrigeration business located in Central 
Florida and handling only national known 
brands. Easy terms can be arranged. BOX 
3850, Air Conditioning & Refrigeration 
News. 


MISCELLANEOUS 


HERMETICALLY SEALED units remanu- 
factured. One year warranty. Norge all 
models, Hotpoint, G. E. (bottom units), 
$49.50. Coldspot, Frigidaire, Westinghouse, 
Crosley, Kelvinator, to and including % 
H.P., $45.00. Other models priced on re- 
quest. We pay incoming freight. Return 
shipment forwarded C.0.D. NORD HER- 
METIC CO., 1701 San Leandro Bivd., San 
Leandro, California. 
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RACCA Meeting-- 


(Concluded from Page 1, Column 5) 
able to all dealers, distributors, and 
contractors to promptly inspect and 
determine responsibility for alleged 
defects. 

“3. Adequate stock of repair parts 
and replacements should be main- 
tained in local areas.” 


Ask Manufacturers’ Aid 


At the same time, Manns acknowl- 
edged that “if a contractor would 
only ask for help and service from 
the manufacturer affer he has 
thoroughly checked the equipment 
and is completely honest in his 
claims, much of the present difficulty 
would cease to exist. 

“Observations of the contractor in 
the field should be passed on to the 
maker as quickly and in as much de- 
tail as possible. Only by getting ade- 
quate field information can a legiti- 
mate manufacturer make changes in 
his equipment and operations to fit 
our needs.” 

RACCA President T. A. Reina, re- 
elected for another year, also called 
for greater cooperation among the 
various segments of the industry. 
Too often, he said, an industry group 
will take some action without giving 
consideration to its possible effects 
on other segments of the industry. 
This could be avoided if there was 
some machinery set up for permitting 
consultation by the various groups, 
Reina said. 

“While the main idea of any co- 
operative activity is to help promote 
the industry and its products through 
the various levels of distribution to 
the consuming public, some thought 
must be given in every plan to the 
welfare of those who handle the 
‘industry’s products at all levels. 

“For example, I believe that a cam- 
‘paign should be fostered to educate 
‘the architect and building contractor 
‘to recognize the refrigeration and air 
‘conditioning contractor as a separate 
entity, and to provide for separate 
plans and specifications for the quali- 
fied refrigeration contractor.” 


Action Taken on 3 Matters 


Actions taken by the national con- 
tractors group at their convention 
included the following: 

(1) Adoption of a resolution 
putting RACCA on record as favor- 
ing a limitation of guarantees and 


‘warranties on commercial refrigera- 
— 


tion and air conditioning equipment. 

(2) Establishment of a new type 
of sustaining membership for those 
with interests in the refrigeration 
and air conditioning field, but not 
engaged in the contracting business. 
Purpose of this is to try to get 
proper liaison on a vertical plane. 

(3) Establishment of a new mem- 
bership category to take in contrac- 
tors doing less than $50,000 annual 
business. This is in recognition of 
the fact that such contractors in 
smaller market areas are a vital 
factor in the business. 

Two of the scheduled talks dealt 
with trends in the commercial re- 
frigerator field and in air condition- 
ing construction. 


Tyler Discusses Trend 
To Open-Type Cases 


The former subject was presented 
by Robert L. Tyler, president of 
Tyler Fixture Corp., who emphasized 
the trend to open-type equipment. 
He predicted that the manufacture 
of closed-type food display cases on 
a production basis for the domestic 
market will be virtually discontinued 
in about two years if the present 
trend continues. 

He said that already 60% of the 
display cases now being produced are 
of the open type. This 60-40 ratio 
is exactly the reverse of that pre- 
vailing two years ago, he pointed 
out, adding that this trend “cannot 
be stopped.” 

Tyler also stressed the trend to 
frozen foods and noted experiments 
of many stores with frozen fresh 
meat. Citing one example of this 
trend, he reported that a new food 
store in California has been equipped 
with 180 ft. of frozen food cases. 

Pointing out that “the assigned 
subject (‘Future Trend and Styling 
of Refrigeration Fixtures’), would 
make a piker out of even a horse 
player,” Tyler declared: “One thing 
is certain. There is no stopping the 
food industry or any industry con- 
nected with it. The food industry 
will continue to pay back to those 
who follow it ample dividends in 
profits and satisfaction.” 


Air Conditioning Trends 


Discussing the trend in air condi- 
tioning construction, H. J. Prebensen 
of Air Comfort Corp., Chicago, under- 
scored the point that “during the 
same period when our national manu- 
factured products increased in prices 
by 11% and food by approximately 
127%, the over-all price increase in 


REFRIGERATOR 
DOOR GASKETS 
AND ACCESSORIES. 


: [Arrow PRODUCTS 


the air conditioning industry is prob- 
ably more like 20 to 25%. 

“The general trend of our industry, 
therefore, has been one of increased 
production by modern methods so as 
to constantly reduce cost.” 

Specifically, Prebensen listed 12 
noteworthy advancements in the field. 
These include development or im- 
provement of high-speed compressors, 
hermetic compressor units, packaged 
air conditioners, air distribution de- 
vices, sheet metal ductwork, and a 
high-velocity air distribution system. 

He also called attention to work 
done on sound absorption materials, 
controls, instruments for field use, 
accessory items, and water saving 
devices, and to progress in welding, 
brazing, and soldering. The trend in 
the future, he said, will be governed 
more and more by government regu- 
lations on materials and construction. 

The future of air conditioning was 
also touched on by J. F. Knoff, gen- 
eral sales manager of Chrysler 
Corp.’s Airtemp Div., during a talk 
on trade relations between manufac- 
turers and contractors. 

Pointing out that there are many 
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ON DEFENSE OR CIVILIAN WORK 


production of 


draw presses included. We furnish dies on request. 

- ROLLED SHAPES - 10 rolling machines for simple or i 
rolled shapes. Greene rolled forms are used the world over. 
a PLATING - Nickel, chrome, cadmium, brass, bronze and zin 
_ POLISHING & BUFFING - Hand and automatic equipment. — 
PAINTING - Spray and dip—air dry or baked. — ; 
_ ASSEMBLIES - Spot Pacer screw fastened, etc. 


a 
Screw machine 


WY Greene of Racine 


GREENE Manutacturing Company, Inc., Racine, Wis. 


problems ahead for the industry, 
Knoff stressed that there are also 
many opportunities. The greatest of 
these is the residential market. 


Residential Market Good 


This market has tremendous possi- 
bilities, according to Knoff. More and 
more workers are becoming con- 
vinced of the need for air condition- 
ing in homes through discovering its 
benefits at the offices, stores, and 
plants in which they work, he de- 
clared. 

Main point of Knoff’s talk was that 
“better trade relations between 
manufacturers and contractors can 
best be brought about by a better 
understanding of the problems fac- 
ing each.” He outlined dealer-con- 
tractor problems and those of the 
manufacturer and then gave his 
answers to some of their mutual 
problems. 

The contractors also heard a pres- 
entation by Albert G. Weil of Refrig- 
eration Maintenance Corp. on a 
method of estimating air condition- 
ing proposals. He called this “the 
analytical and creative method.” 

In brief, Weil’s method consists of 
“thinking a job through and offering 
to your customer alternates (to pre- 
pared specifications), one of which 
will suit his purpose best. 

Why wage and price controls are 
needed and a brief outline of how 
they operate were presented, respec- 
tively, by Gerald J. Mitchell, regional 
investigation supervisor for the U. S. 
Department of Labor in Chicago, and 
Michael J. Howlett, regional director 
of the Office of Price Stabilization, 
Chicago. 

Pointing out that there are 17 
general wage regulations, Mitchell 
declared, ‘“‘We’re past the stage of 


debate as to whether controls are 
needed or not to help fight inflation.” 

He couldn’t offer any solution, how- 
ever, to a question posed by a lead- 
ing Chicago contractor who asked: 
“What does a contractor or business- 
man do when a large defense plant 
is reactivated and his employes go 
out and get jobs at twice the pay 
we're allowed to give them?” 

“There is no direct solution at this 
time,” admitted Mitchell. “We have 
wage stabilization but no manpower 
controls. We haven’t reached the 
stage of manpower controls. . .. We 
have a labor field of 64,000,000. We 
expect it to go up to 68,000,000. We 
have no answer for you now. If your 
wage rates are very low, you might 
take them to the wage stabilization 
board on the ground of inter-plant 
inequity.” 

Convention talks will be reported 
in forthcoming issues of the NEWS. 


New Officers Elected 


In the election of officers, RACCA 
voted to continue T. A. Reina of 
Brooklyn as president. A. M. Palen, 
St. Paul, was elected first vice presi- 
dent; Ralph W. Lampie of Richmond, 
second vice president; Cecil E. Kirby 
of Miami, recording secretary; 
George T. Howe, Chicago, treasurer; 
and B. C. McCall of Chattanooga, 
sergeant-at-arms. 

These officers and R. W. Noll of 
Los Angeles, immediate past presi- 
dent, serve on the board of directors 
along with G. T. Rostock of Kansas 
City, Mo., Warren Farr of Cleveland, 
Harvey O. Miller of Chicago, Wm. J. 
Schemers of Detroit, A. C. Dienstel of 
Bridgeport, Ohio, and Ralph E. 
Manns of Wilmington, Calif. Continu- 
ing as executive vice president is 
Nathan Edelstein of New York City. 


All-Industry Show-- 


(Concluded from Page 1, Column 3) 


5-8 at Navy Pier here. And that in 
spite of the worst November weather 
Chicago has experienced since the 
turn of the century. 
_ A total of 218 exhibitors occupying 
a record amount of floor’ space 
showed a wide range of new and im- 
proved products to a registered at- 
tendance of 11,251 members of the 
industry, a new record for the Show, 
reports L. C. McKesson, the chairma 
of the All-Industry Show Committee 
of REMA, association which spo:- 
sored the event. (Actual total attend. 
ance was possibly 1,000 higher.) 
Interest in the new and improved 
products shown was at a good pitch, 
exhibitors reported, and while there 
was not too much of the rush to grt 
products that characterized the first 
postwar shows, there was still Some 
“on the spot buying” being done (rs 
in the case of the Iowa dealer who 
pulled out a roll of $100 bills and 
bought an American Automatic Ice 
Machine ice cube maker) and a fair 
amount of sample ordering. 


Builder Price Rise - - 


(Concluded from Page 1, Column 2) 
stallation by manufacturers of ma- 
chines priced under CPR 30, the 
machinery manufacturers’ price regu- 
lation, and neither does it cover 
installation of home appliances by 
appliance dealers. 

CPR 93 bases price ceilings of 
builders of homes and commercial 
buildings on current costs, plus 90% 
of the builders’ pre-Korean war profit 
margins. 
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Autumn, winter, spring and summer, there’s a Bush unit to handle the 
heating or cooling requirements for product or comfort. Air Handling units 
and Comfort Conditioners to take the “dog” out of the summer days; Unit 
Coolers and Product Coolers, Evaporative Condensers and Cooling Towers 
for year ‘round use; water and steam coils, convectors, finned pipe radiation 
and baseboard convectors offer a fall and winter line for industrial and 
domestic heating; condensers, special coils and other heat transfer products 
all combine to offer the smart businessman a year ‘round profit line. 


Investigate this opportunity now by contacting the nearest Bush Represen- 
tative or write the factory direct. 


Complete catalogs containing valuable engineering 
data and specifications available upon request. 
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